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CHAPTER I 
INTRODUCTION 
Statement of the Problem 
The purpose of this study was twofold: (1) to survey 
a group of selected businessmen in the Boston area to 
determine their viewpoints regarding the value of actual 
business experience for high school business teachers, 
and to discover the opportunities available for teachers 
to obtain this type of experience; and (2) to survey a 
group of selected high school business .teachers in the 
Boston area to determine the extent of actual business 
experience which these teachers have had, and to obtain 
their evaluations of this experience with particular 
reference to the enrichment of classroom instruction. 
Analysis of the Problem 
After a careful analysis of research and literature 
in the field of business experience for business teachers, 
a number of subordinate problems were formulated in order 
to achieve a more comprehensive solution to the major 
problem. Subordinate problems formulated for the business-
men group were: 
1. 
2. 
J. 
7 .. 
To determine if this survey represents the 
first time that the subject of business 
experience for business teachers has come 
to the attention of businessmen. 
To determine the number of firms that would 
participate in a joint conference of business-
men and business educators to discuss business 
experience opportunities for business teachers; 
to obtain from businessmen their opinions 
regarding the most effective methods that a 
teacher-training institution could use to 
stimulate the interest of businessmen in help-
ing teachers acquire business experience. 
To determine from businessmen the extent to 
which they have received requests from busi-
ness teachers for part-time employment. 
To determine the number of firms that have 
employed business teachers on a part-time 
basis, the length of time that these firms 
have engaged in .this practice, and their 
evaluation of the work of these teachers. 
' . 
To determine the number of firms that would 
be better able to provide business experience 
opportunities for teachers on the basis of 
continuous employment for a full year, and, 
in addition, the number of firms that would 
permit teachers to observe business procedures 
in the event that employment opportunities 
were not feasible. 
To obtain from businessmen their opinions 
regarding the chief reasons, other than a 
lack of job opportunity, for their firms not 
employing business teachers on a part-time 
basis. 
To determine the interest of businessmen in 
employing business teachers as instructors 
in in-service training programs for employees, 
or as assistants for preparing job analyses. 
Subordinate problems formulated for the teacher group were : 
1. To determine the methods used by business teachers 
to secure actual business experience. 
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2. To obtain from business teachers their opinions 
concerning the yearly intervals at which business 
experience should be renewed. 
3. To obtain from business teachers their viewpoints 
regarding the value of having a Boston teacher-
training institution investigate the possibility 
of establishing a business-experience program 1'or 
undergraduate and graduate students. 
4. To determine the number of business teachers that 
have received recognition from school administra-
tors for their business experience, the specific 
ways in which such experience was recognized, and 
the approximate amount of business experience 
considered desirable by school administrators. 
5. To determine the number of business teachers that 
have been encouraged by school administrators to 
obtain business experience, end the specific ways 
in which such encouragement was offered. 
6. To determine from business teachers if changes have 
been made in the business curriculum of their 
schools attributable to their business experience, 
and the specific kinds of changes that were made. 
7. To obtain from business teachers their opinions 
regarding the chief obstacles confronting the 
business teacher in obtaining part-time business 
experience. 
Delimitation of the Problem 
This study was delimited in the following specific ways: 
(1) Geographically, the study was limited 
to the Boston area, which includes the 
city proper and the cities and towns 
within a radius of twenty miles. 
(2) Business teachers were limited to "high 
school" business teachers. Teachers 
in colleges and private business schools 
were not included in the survey. 
(3) High school business teachers were chosen 
at random from the high schools located 
within the Boston area. The names of 
these teachers were selected from the 
recorAs of the Massachusetts State 
Department of Education. An equal 
number of men and women teachers were 
included in the survey. 
(4) The businessmen included in this study 
were also. chosen from the Boston area. 
The businessmen represented all~pes 
of commercial, industrial, and pro-
fessional business establishments. Only 
those concerns that operated ontlle basis 
of progressive and ethical business pro-
cedures were selected. A list of such 
concerns was constructed based upon the 
data and advice given to the writer by 
the Boston Chamber of Co.mm.erce, the Boston 
Chapter of the National Office Management 
Association, and various professional 
business associations. 
Definition of Terms 
In order to have a common interpretation of the more 
important terms used throughout this study, the writer's 
own definitions of the significant terms are given as 
follows: 
Boston~· For the purpose of this study, the Boston 
area will include the City of Boston and the cities and towns 
within a radius of twenty miles. 
Business Experience. In this study, business experience 
will refer to employment in a business establishment in any 
type of office work, or any type of sales work that requires 
the application of selling principles and techniques. 
Full-Time Employment. Full-time employment shall be 
construed to mean regular or continuous employment in a 
business establishment for a full year, exclusive of any 
teaching experience during the period of business employment. 
~-Time Employment. In this study, the term "part-
time employment" shall be interpreted to mean irregular 
employment ~n a business establishment obtained during the 
summer, Christmas season; Saturdays, afternoons, evenings, 
or under a cooperative-work program. 
Cooperative-~ Program. Cooperative-work program 
shall be construed to mean a planned period of employment 
in business for prospective or in-service business teachers, 
organized and supervised by college officials, and coordi-
nated with college training. 
Justification of the Problem 
Although business experience for business teachers is an 
important current trend in business education, and although 
many articles have been written advocating such practical 
experience for teachers, relatively little has been done by 
teacher-training institutions to provide a business-experience 
program for their students, and little has been done by school 
authorities to encourage and assist the in-service teacher to 
obtain business experience. 
Teacher-training institutions have been slow in providing 
business-experience programs for their students because of the 
need for additional research concerning the feasibility of 
establishing such programs. Public school authorities, on 
the other hand, have been slow in recognizing and encouraging 
business experience for teachers because there has also been 
a need for additional research concerning the effectiveness 
of such experience in classroom instruction. 
In view of this pauc i ty of research and its consequent 
effect on the full development of business experience for 
business teachers, a study dealing with the values of such 
experience for teachers, and the attitude of businessmen in 
providing business-experience opportunities for teachers 
seems both desirable and necessary. 
A survey of businessmen will reveal their viewpoints in 
the subject, the extent to which they will cooperate in 
providing business-experience opportunities, and the 
obstacles that must be overcome if such opportunities are to 
be made available. A survey of teachers will reveal their 
opinions as to how business exper ience has helped them in 
teaching business subjects, the extent to which they believe 
they should receive credit for such experience, and the 
obstacles they face in obtaining business experience. 
These facts should be of assistance to teacher trainers, 
public school administrators, business teachers, and business-
men in formulating plans for a more complete development of 
business experience opportunities for teachers in the Boston 
area. 
CHAPTER I I 
REVIEW OF RELATED LITERATURE 
The Need for Business Experience for Business Teachers 
Business experience for business teachers has been 
gaining an increasingly important place in business educa-
tion. It is among the current developments in business 
education that has assumed the proportion of a definite and 
important trend in business teacher education. Leading busi-
ness educators are advocating that actual business experience 
be a part of the pre-service, in-service, and graduate training 
of business teachers. More ·teacher-training institutions are 
recognizing the value of such experience and are developing 
plans for providing actual business experience as a part of 
the preparation of business teachers. 
The Federal government through the Smith-Hughes Act, 
the George-Deen Act, and t he George Barden Act has given its 
recognition to the importance and value of practical or voca-
tional experience to business teachers as well as trade and 
industrial teachers. These developments are indicative of a 
genuine recognition on the part of all educational groups to 
the need for practical business experience for business 
teachers. 
agricultural, trade, industrial, and business teachers. 
These three acts were: (1) the Smith- Hughes Act of 1917, 
(2) the George-Deen Act of 1937, and (3) the George Barden 
Act of 1946. The Smith-Hughes Act requires that teachers 
reimbursed by Federal funds should have adequate vocationa l 
experience. The George-Deen Act and the George Barden Act 
stated the specific number of years of occupational experience 
required for each type of teacher and also provided for 
specific experience r equirements for business teachers instruct-
ing distributive education cou~ses. 
A resume of the vocational experience requirements of 
these acts is presented below. The information being an 
extract from Miscellaneous Bulletin 3257, Federal Securit y 
1 
Agency, U. S. Office of Education. 
The United States Congress in making itsfirst 
appropriation (Smith-Hughes Act) in 1917 for 
vocational education recognized the necessity 
for occupational competency of teachers. Section 
12 of the Smith-Hughes Act provides ''that in order 
for any State to receive the benefits of the 
appropriation in this Act for the training of 
teachers, supervisors, or directors of agricultural 
subjects, or of teachers of trade, industrial or 
home economics subjects ••• such training shall be 
given only to persons who have had adequate 
vocational experience or contact in the line of 
work for which they are preparing themselves as 
"Business Experience for Business Teachers," Miscellaneous 
Bulletin .l2ll, Federal Security Agency, Office of Education, 
Washington 25, D. c., 1948. 
teachers, supervisors, or directors, or who are 
acquiring such experience or contact as a part 
of their training; and that the State board, with 
the approval of the Federal Board, (now the 
u. s. Commissioner of Education) shall establish 
minimum requirements for such experience or contact 
for teachers, supervisors, or directors of agri-
cultural subjects and for teachers of trade, indus-
trial, and home economics subjects. 
In the subsequent vocational education acts 
(George-Deen Act by the 74th Congress and the 
George~Barden Act by the 79th Congress) this basic 
provision in the Smith-Hughes Act has not been 
modified. Moreover, State Boards for Vocational 
Education in conformity with this provision in the 
Smith-Hughes Act require trade and industrial 
teachers and supervisors to have an average of 
4 years of trade experience beyond the apprenticeship; 
vocational agricultural teachers and supervisors to 
be farm reared and have 3 years of year-round farm 
e~perience after 14 years of age; and teachers and 
supervisors of the distributive phase of business-
education to have 2 years of wa~e-earning bus1ness 
experience-rn ~ ~ ~ distr butive occupatlons. 
Business Experience in Teacher Training Programs 
While business experience has not achieved what might be 
considered an important place in the preparation of business 
teachers, there is an inc r easing awareness on the part of 
teacher-training institutions of the need for some kind of 
actual business experience on the part of the business teacher. 
With continued research in the field of business experience 
for business teachers it can be expected that such institutions 
will inaugurate more and better business-experience programs 
as a part of their training of undergraduate and graduate 
business teachers. 
The Importance of Supervised Practical Experience for 
Prospective Teachers of Business. The necessity for teacher-
training institutions to provide business experience for 
prospective business teachers is very well stated by Diekroeger 
in his article, "Business Teachers Need Practical Experience. n 1 
He com.men ts as follows : 
There is a definite need for supervised practical 
experience for prospective classroom teachers of 
business. .Although progress is being made in this 
phase of training, only a small percentage of our 
teacher-training institutions are making this a 
requirement for graduation. They should establish 
coordination between their business training 
programs and on-the-job training in industry; that 
is, a form of internship comparable to that carried 
on in the professions of medicine and law. Business 
teachers should be required to gain first-hand 
acquaintance with current methods and procedures 
of business offices and distributive firms by 
accepting temporary or part-time employment a·s a 
form of in-service training. 
In his article, "Business Teachers Versus Business," 
2 Lomax also emphasizes the need for teacher-training institu-
tions to provide business experience programs. He makes the 
following comments: 
••• if business education is to be properly 
adjusted to the rapid changes of the present-day 
business world, business-teacher-training 
institutions must persevere in working out 
satisfactory plans of supervised business experience. 
1Diekroeger, L. H., "Business Teachers Need Practical 
Experience," Balance Sheet, October, 1948. 
2 . 
Lomax, Paul S., "Business Teachers Versus Business," 
The Business Education World, November, 1939, Vol. XX, No. 3, 
P-224. 
The teaching values accruing therefrom have too 
important a bearing on the adequate preparation of 
secondary-school youth to permit this omission. 
These values are suggested by Professor M. Trytt en 
of the University of Michigan School of Education: 
(l)They clarify for a person the 
meaning of standa rds, the need 
for them, and the limitations 
of standards; (2) They make the 
teacher better able to cooperate 
with busip.ess because of the 
contacts made, the vocabulary, and 
the points of view that become 
understandable; and (3) They furnish 
the teacher with a f'und of experiences 
that motivate teaching, and make the 
subject matter real. 
Research Regarding Business-Experience ?rograms in 
Teacher-Training Insitutions. Dodd1 in an investigation of 
twenty-two commercial teacher-training insti tu ti ons found 
that only five of the institutions required' actual business 
experience for graduation. The investigation also revealed 
that 63 per cent of the heads of' the business teacher-training 
departments were in favor of experience as a requirement 
whenever such a requirement became practicable. Those who were 
opposed to making experience as a requirement for teaching 
business subjects felt that experience was too difficult to 
evaluate or that prospective teachers would forsake teaching 
f'or business. Dodd concluded his survey b~ stating his belief 
that although the opportunities for securing business exper i -
ence may be f a r from i deal, a ctua l experience should be required 
as a part of' th e prepara t ion for bu si ne s s teachers. 
1Dodd, J. H., "Actual Business Experience as a Requirement 
of Business Teachers," National As so cia ti on of Commercial 
Teacher-Training Institutions, Bulletin No. 11, · January, 1937. 
A 1947 study of 318 collegiate institutions engaged in 
the preparation of business teachers reveals that 68 of these 
institutions either require business experience of prospective 
teachers or recommended it so highly that it is virtually a 
requirement. Sixty-eight colleges were considered to be a 
significant group. And, based upon their experience, it was 
believed that .more and better business-experience programs 
1 for prospective business teachers could surely be developed. 
College Credit Given for Acceptable Business Experience 
With the increasing recognition and acceptance of the 
velue of business experience as a part of the preparation of 
business teachers, .many business educators are advocating that 
college credit be granted for acceptable business experience. 
This idea has already been put into effect by some of our 
business-teacher-training institutions. 
Business Educator Believes That College Credit Should 
Be Given for Business Experience. Blackstone, in his article, 
"Experience Needed by Business Teachers, ,;z suggests granting 
college credit for business experience. He states that the 
essentials of office experience are 
1Hansen, Kenneth J., Business Experience for Prospective 
Business Teachers, Doctorate of Education Stu~Teachers 
College, Columbia University, 1947. 
2 BlE.clcstone, E. G., "Experience Needed by Business Teachers, tt 
Journal of Business Education, September, 1933, p. 32. 
••• that the work be done in typical cffices--
poss ibly by requiring some time spent in small, 
med-ium, and large offices; that the teacher work 
under normal working conditions; that the experience 
be in his line of sp ecialization; that it be given 
adequate supervision; and that college credit, a s 
field work, be given for it. -
Actual Instances of Collegiate Institutions Granting 
Credit for Acceptable Business Exper ience. Northwestern 
University is one teacher-training institution that grants 
credit for supervised business experience. In an announcement 
appearing in the February, 1950, issue of The Balance Sheet~ 
Northwestern University announces its summer business-experience 
program for business teachers and also the fact that a total of 
six hours of graduate credit could be earned for such experience. 
Another teacher-training institution that grants credit 
for business experience is Iowa State Teachers College. Douglas,2 
· while participating in an informal meeting of nine presidents of 
business-teacher organizations, mad e the following comment regard-
ing the granting of college credit for business experience. 
My own school, Iowa Stat e Teachers College, 
already gives credit for work experience under 
qualified faculty supervision. Students may 
receive as much as six credits for such experience. 
The Balance Sheet, So:uth"-.'Nest.ern :Publishing Company, 
February, 1950, p. 227. 
2Douglas, "Does Work Experience Merit Salary Increases ," 
Business Education World, Vol8 26, pp. 316-320• 
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Business Experience Merits Salary IncrenJe nts 
The question as to whether or not busines s experience 
merits salary increments has been and is being debated by 
school and college administrators. Certain administrators 
believe t ha t business experience does warrant recognition 
through salary increases and they have already put into effect 
such a provision in their salary schedules for business teachers. 
Other administrators are cont~nuing their study of evaluating 
business experience before deciding upon the merit of granting 
salary increases for such experience. 
In an attempt to resolve this question and to offer a 
definite conclusion, the Business Education World invited 
nine presidents of prominent business-teacher organizations to 
attend an informal meeting and act as a jury to discuss the 
question: '•Does Wor·k Experience Mer it Salary Increase s ."1 
The members of this jury were in complete agreement that busi-
ness experience does merit salary increases. Alfred ~uintette, 
President of the Tri-State Commercial Education Association, 
made the following comment: 
Practical business experience is as much a 
vital part of teacher preparation as is any advanced 
study. I think colleges, like school systems, 
"Does Work Experience Merit Salary Increases:' .Q.E• cit., 
pp. 318-320. 
should recognize genuine vocational experience 
as the equivalent of study that may be completed 
by a teacher in a regular summer season. This 
would apply to both graduate and undergraduate 
credit, depending on the caliber of the work 
and the extent of supervision. In either case 
it should be considered for salary incre.ments. 
Plans for Providing Business Experience 
Research is constantly being made to lay the groundwork 
for the organization, development, and use of plans that will 
provide busines.s experience far business teachers. In this 
connection the U. S. Office of Education has issued its 
Miscellaneous Bulletin 3257, "Business Experience for Business 
Teachers." In preparing this bulletin a preliminary statement 
of plans for providing business experience for business 
teachers, coordinators, and supervisors was submitted to 
26 state supervisors, teacher trainers, and businessmen for 
their evaluation and criticism. The preliminary statement 
was then revised and enlarged in accordance with the recam-
mendations received. With some exceptions, this final state-
ment represents the consensus of businessmen and educators who 
cooperated in the preparation of plans for providing business 
experience for business teachers. Five plans were offered 
for providing actual business experience in the pre-service, 
in-service, and graduate training of teachers, coordinators, 
department heads, supervisors, and directors of business 
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education. These plans were not regarded as being equally 
desirable or effective, but were reported because they are 
being used with varying degrees of success in some teacher-
training institutions. 
Tidwell, in his article, "Brief Notes About Business 
1 Education," has presented summaries of the five business-
experience plans mentioned above. His summaries are as 
follows: 
Plan No. 1 
Experience may be obtained by doing clerical 
and stenographic work for department heads and 
professors and by doing part-time employment 
in the offices of the institution. Too fre-
quently experience of this kind is limited in 
the number of hours and in the variety of work. 
Moreover, this plan may be criticized for being 
noncommercial in nature. Then too, such a plan 
is restricted to office experience, as few insti-
tutions can provide within its organization 
selling and merchandising experience. 
Plan No. 2 
1 
A. few institutions require their busine $S 
education majors to have a minimum number of 
months of wage-earning business experience 
as. one of the conditions to receiving a degree. 
Such business experience may have been obtained 
prior to entering the institution or it may be 
obtained by part-time employment during the 
school year, or during the summer vacation. 
Such business experience may not be desirable 
or in the line of work for which the student 
is preparing himself as a teacher. 
Tidwell, M. Fred, "Brief Notes About Business Education," 
American Business Education, October, 1948, pp. 66-68. 
19 
Plan No. 3 
A few institutions grant credit toward a 
degree for trade experience. The trade experience 
is evaluated by the institution on the basis of a 
detailed report submitted by the student and 
corroborated by his former employers. Credit is 
given for the work experience in terms of free 
ele.ctives, specific courses, or required courses, 
as the situation warrants in each case. 
This is a defensible plan. It recognizes 
that necessary knowledges , sk ills, attitude s , 
ap.d appreciations may be acquired through work 
experiences that meet payroll requirements; 
that on-the-job training is as valuable as 
that obtained in the classroom; and that it 
brings to the institution more seasoned persons 
who, when trained as teachers, will greatly 
enrich and upgrade the teaching profession .. 
Plan No. 4 
The cooperative plan is widely and favorably 
known in educational, labor, and business circles. 
It has been extensively and successfully used in 
high schools, vocational schools, and junior 
colleges in training store and office workers. 
The plan is used by many engineering schools and 
by a few coliegiate schools of business. Rela-
tively few teacher-training institutions have 
adopted this plan. 
Under this plan the student's work and school 
training are coordinated. The work experience 
is in line with the kind of work for which the 
student is pr sparing himself as .a full-time 
worker. 
In schools of engineering the cooperative 
student usually alternates between school and work 
on a quarter basis. A similar plan is used by 
some collegiate schools of business. The coopera-
tive plan is admirably sU:i ted to the pre-service 
training of business teachers. Either plan of 
alternating between school and job may be used 
successfully under appropriate conditions in a 
cooperative business teacher-training inst it uti on. 
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Plan No. 4 (Continued) 
Job progression and advancement are assured 
through a carefully planned sequence of 
work experience and business courses of 
increasing difficulty and complexity. 
Plan No. 5 
This plan differs from those preceding in 
the following respects: 
(a) It is designed primarily for advanced 
in-service training, not only for busi-
ness teachers , coordinators, department 
heads, and local supervisors, but also 
of state supervisors and teacher trainers 
who need more recent business experience 
to keep their points of view in line 
with constantly changing business 
re qu irere nt s. 
(b) It combines business experience, job 
analysis, research, and specific 
curriculum building. 
Under this plan the business teacher, coordinator, 
department head, supervisor, or teacher trainer, 
works on an approved .business job or in a series 
of closely related jobs during the summer, or on 
a part-time basis during the regular school year, 
or on an alternate semester or term basis, or on 
a full-time basis while on leave of absence. He 
receives a salary comparable to that paid other 
workers performing similar duties. 
Each institution is required to set up its own 
s·tandards, requirements, and procedures. Each 
student is required to make an analysis of the 
job in which he is employed . The primary purpose 
of making the job analysis is to provide a basis 
for the construct ion of functi ona 1 curr iculu.m. 
.mater ial8 
Investigators and writers in the field have demonstrated 
the value of the need for business experience for teachers, 
they have shown the progress that has been made in the organi-
zation, development, and use of plans for business experience, 
2 
and they have pointed out the merits of granting collegiate 
credit . and salary increases for business experience. A review 
of their articles and studies leads the reader to the conclu-
sion that although progress is being made in the field of 
business experience for teachers, continued efforts must be 
made to overcome the obstacles that are hindering the full 
development of this phase of business education. Additional 
research is needed to provide the basis for future advance.a:ent 
in this field. 
2 2 
CHAPTER III 
METHOD OF l-1RO CEDURE 
Summary of Procedures Used in the Study 
In conducting a survey of businessmen and high school 
business teachers in the Boston area regarding business 
experience opportunities for business teachers, the following 
procedures were used: 
1. Research reports and literature in the field 
of business experience for business teachers 
were surveyed to obtain background information 
on the problem. 
2. After carefully examining the research and 
literature, a list of subordinate problems 
was formulated in order to obtain a clear 
understanding of the factors involved in 
solving the major problems. 
3. Separate survey reports were constructed for 
the use of businessmen and high school busi-
ness te c: chers in furnishing data for this 
study. 
4. The survey reports were tried out and revised 
before they were mai led. 
5. Separate letters of transmittal were pre-
pared explaining to the hus ine ssmen and 
business teachers the pur pose and importa n ce 
of the survey. 
6. Survey reports and letters of transmittal 
were sent to 200 business firms, and 200 
high school teachers located in the Boston 
area. 
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7~ One follow-up letter together with an extra 
survey report was sent to those businessmen 
and business teachers who failed to respond 
to the original letter of transmittal. 
B~ All survey reports returned were tabulated 
on tally sheets and the results of this 
data were analyzed and interpreted. · 
9. A report of the results of the study was 
prepared. 
Explanation of Procedures 
Review of Related Literature. Before conducting this 
study, a survey of literature was made to discover the trends 
and current thought on the subject of business experience for 
business teachers and to discover the findings of related 
research studies which had already been completed. The 
following steps were followed in making a survey of related 
literature and research reports: 
(a) Various textbooks covering the principles, 
administration, and supervision of business 
education were read to discover the opinion 
of experts regarding the value of actual 
business experience in the training of busi-
ness teachers. 
(b) Business education yearbooks, bulletins of the 
National Association of Business Teacher-
Training Institutions, and journal articles 
on business experience for business teachers 
were reviewed. 
(c) Several related research studies were examined. 
The Inter-Library Loan Service of the School of 
Education Library, Boston University, was used 
to obtain theses from other universities. 
Formulation of Subordinate Problems. With the knowledge 
gained from this background reading, two separate survey reports 
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were constructed as a means of obtaining information from 
the businessmen and high school business teachers who had 
been selected for the survey. Before these instruments 
were constructed, a set of objectives, constituting sub-
ordinate problems of the major problem, were formulated 
to serve as a guide for constructing questions. The sub-
ordinate problems on which the questions of the businessmen 
and teacher survey reports were based are given under 
Analysis of ~ Problem in Chapter I. 
Construction of the Survey Reports. The research instru-
ments were constructed in as simple and understandable form 
as possible. Many questions were patterned on a "yes- -no" 
basis and wherever such questions might suggest or require 
comments, appropriate space was provided. Other questions 
demanding detailed and specific information were presented in 
such a way that they could be answered by checking or filling 
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in blanks. For those questions concerned solely with an expres-
sion of opinion, ample space was provided for written statements. 
All related questions were grouped together and care was 
taken to avoid ambiguous words and sentences which might cause 
different shades of meaning. Care was also taken to make 
each instrument comprehensive in scope without having it too 
long in number of pages. As a result of this factor, the sur-
vey reports were limited to three pages in length. 
Revision of the Survey Reports. Before the survey reports 
were sent to the businessmen and high school business teachers 
included in this study, preliminary copies of these reports were 
carefully reviewed by a sample group of businessmen and busi-
ness teachers. The writer visited several business executives 
associated with different types of business firms and presented 
to them copies of the businessmen survey report for their ana-
lysis, criticism, and suggestions for improvement. The teacher 
survey report was reviewed by a seminar group of prospective 
and in-service business teachers majoring in business education. 
Reviewers in both groups completed their survey reports and 
attempted to discover any items omitted, items not pertinent, 
or items not clearly stated. The survey reports were then 
revised in order to incorporate the constructive suggestions 
that were made. 
The Letter of Transmittal. Separate letters of transmittal 
were prepared to accompany the businessmen's and business 
teachers' survey reports, respectively. In these letters the 
purpose of the survey was explained, and the values of the 
study to the respondents and to business and education in 
general were indicated. 
The return or survey reports was encouraged by pointing out 
to the respondents the importance of their contribution to the 
study and by assuring them all replies would be kept confidential. 
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The letters of transmittal to the businessmen were 
directed to the attention of the Personnel Director. These 
letters were so addressed because only a personnel official 
or an executive of the company would be able to provide the 
information necessary to complete the survey report. 
Selection of Business Firms. Two hundred business 
firms were selected from the Boston area for inclusion in 
this study. These firms represented a diversified group of 
business establishments. (See Appendix H~) All types of 
business firms were included, and also both large and small 
concerns were represented, based on the assumed size of the 
office and sales staff. The exact size of the office and 
sales staff could not be specifically predetermined, but the 
type of business provided a general basis for such division. 
Consideration was also given to the quality of the business 
concerns selected. Only those concerns that operated on the 
basis of progressive and ethical business procedures were 
chosen. In order to construct a list of desirable business 
firms the aid of the following organizations was solicited: 
(a) Boston Chamber of Commerce 
(b) Boston Chapter of the National Office 
Management Association 
(c) Local Professional Business Associations 
Mr. James H. Walsh, Department of Commercial and Indus-
trial Affairs, Boston Chamber of Commerce, provided the 
writer with a Directory of Manufacturers in the Boston Area. 
From this directory was taken the list of manufacturers used 
in this study. Guidance was also provided by Mr. Walsh in 
selecting the commercial concerns included in this study. 
A map of Metropolitan Boston issued by the Boston Chamber 
of Commerce was used to determine and delimit the exact 
geographical location of the business firms to be included 
in this study. (See Appendix G.) 
Mr. Norman Abbot, an executive of the Boston Chapter 
of the National Office Management Association, also assisted 
in developing a list of desirable industrial and commercial 
concerns. 
Help in constructing a suitable list of business organi-
zations was also obtained from the executive secretaries 
of the following loca.l professional business associ at ions: 
(a) Personnel Managers Club of Boston, (b) Advertising Club 
of Boston, . and (c) Boston Retail Trade Board. 
Selection of Business Teachers. Two hundred high school 
business teachers were selected from the Boston area for 
inclusion in this study. The procedure used in selecting 
these teachers was as follows: 
(a) The same map of Metropolitan Boston, or 
Boston Area, utilized in selecting the 
business firms included in this study was 
also used to determine the geographical 
location of the high schools to which 
letters to business teachers were to be 
sent. 
(b) A copy of the 1948 Educational Directory, 
published by the Massachusetts State 
Department of Education, was used to construct 
alist of the high schools located in the 
specific geographical region included in 
the Boston area. (See Appendix I.) The 
directory gives the names of all the high 
s~hools in Massachusetts and their loca tion 
according to city and town. 
(c) After a list of high schools had been made, 
a list of business teachers was constructed 
by using the office records of Mr. A. Russel 
Mack, Supervisor of Secondary Educ ation, 
Massachusetts State Department of Education. 
The specific records used were the High 
School Biennial Surveys of 1948-49. These 
record~ are filed according to high school 
and contain the names of all teachers in 
each high school and designate the subjects 
taught by each te.acher. 
(d) By having a list of the high schools located 
in the Boston area it was a simple matter 
to review the biennial survey of each high 
school included in the study and obtain · 
therefrom the names of business teachers. 
(e) One hundred men teachers and 100 women 
· teachers were selected at random from the 
biennial surveys. 
(f) The business· teachers included in the study 
are representative of both the large and 
small high school since the Boston area 
includes both cities and smaller communities. 
Follow-Up of ~ Survey Reports. Approximately one 
month after the initial survey reports had been mailed, 
a follow-up letter with an extra survey report was sent 
to all the businessmen and business teachers who failed 
to reply to the original letter of transmittal. This method 
of follow-up was considered superior to the more orthodox 
way of conducting follow- ups by means of postal cards. 
Analysis and Interpretation of ~· After the data 
from the survey reports were tabulated, the results were 
set up in charts, rankings, or summarized in paragraph 
form for each question. 
Preparation of ~ Report of the Survey. As a final 
step in conducting this study, a report was prepared in 
which the results of the survey were analyzed, interpreted, 
and summarized. 
CHAPTER IV 
PART A 
RESULTS OF BUSINESSMEN SURVEY 
As stated in Chapter I of this report, one of the pur-
poses of this study was to conduct a survey of a group of 
selected businessmen in the Boston area to determine their 
viewpoints regarding the value of actual business experience 
for high school business teachers, and to discover the 
opportunities available for teachers to obtain this type of 
experience. A survey report form consisting of a series of 
questions was constructed for the use of businessmen in 
providing the business-experience data for this study. 
(See Appendix B). In Part A of this chapter the data 
obtained from the returned businessmen survey reports are 
analyzed and interpreted. The presentation of data follows 
the sequence of questions listed on the businessmen survey 
report. 
Percentage of businessmen survey reports returned. A 
total of two hundred survey reports were sent to business 
firms. Of the total number sent 86, or 43 per cent, were 
returned. Therefore, the results of the businessmen survey 
are based upon the returns of 86 individual business firms. 
Types of business firms included in this study. Table I 
indicates the various kinds of business firms included in this 
study. This data was presented for the general information and 
interest or the reader. The types of firms that reported most 
frequently were: manufacturing firms with a total of 19 
·· companies; insurance companies with a total of 12 firms; 
department stores with a total of 8 companies; and banks, 
investment firms, and publi.c utili ties with a total of 5 
firms in each group. This information shows the type of busi-
ness firms most interested in providing data for a study of 
business-experience opportunities for teachers. This parti-
cular table of business fi rms does not indicate t h e specific 
firms which have employed t eachers oh a part - time bas is. 
Such i nformation will be presented later in this chapter and 
under a separate table. 
Diversification of business firms based upon the number 
of' office employees. The business firms selected for inclu-
sion in this study were chosen not only on the basis of 
diversification of type of business but also according to 
variation in the size of the office staff. Table II reveals 
on a rrequency and percentage basis the diversity of firms 
according to the number of office employees. The majority 
of the firms in this study have an office staff ranging 
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from 1 to 250 employees. This fact is indicated by the high 
frequency and percentage figures falling within this numerical 
group of' office employees. Twelve firms, or 13.94 per cent, 
have an office staff of 26 to 50 employees; ten firms, or 
11.64 per cent, have 1 to 25 employees; nine firms, or 10.47 
per cent, have 51 to 100 employees; seven firms, or 8.14 
per cent,have 101 to 150 and 151 to 200 employees; five 
firms, or 5.81 per cent, have 201 to 250 employees. 
Smaller frequency and percentage figures are indicated 
for firms having office staffs ranging from JOO to ~000 
employees. For example, three firms, or 3.49 per cent, have 
an office staff of 501 to 600 employees. Two firms have 
office staffs of the following sizes: 951 to 1,000 and 1,151 
to 1,200. One firm has an office staff of 2,351 to 2,400 
employees; another, has an office staff of 5,051 to 6,000. 
These figures represent a reasonable diversification of firms 
according to number of office employees. 
Diversification of business firms based upon the number 
of sales employees. Variation in the size of the sales staff 
was also a factor in the selection of business firms for 
inclusion in this study. Table III reveals on a frequency and 
percentage basis the diversity of firms according to the num-
ber of sales employees. The majority of firms in this study 
have a sales staff ranging from 1 to 500 employees .. 
TABlE I 
DISTRIBUTION OF BUSINESS FIRMS ACCORDUIG TO TYPE OF BUSINESS 
AS REPORTED BY THE 86 BUSINESS FIRMS INCLUDED 
IN THIS STUDY 
Type of Business Firm 
Manufacturing Companies: 
Business Machines Manufacturing Co. 
Chemical Manufacturing Co. 
Confectionery Manufacturing Co. 
Dairy Companies 
Electrical Products Manufacturing 
Food Products Manufacturing Co. 
.Ink Manufacturing Company 
Meet Packing Company 
Medical Supplies Manufacturing Co. 
Optical Manufacturing Companies 
Paper Manufacturing Co. 
Roofing Supply Manufacturing Co. 
Rubber Products Manufacturing Co. 
Wire Manufacturing Co. 
Soap Manufacturing Company 
Insurance Companies 
Department St·ores 
Banks 
Investment Firms 
Public Utilities 
Publishing Companies 
Advertising Agencies 
Insurance Agencies 
Accounting Firms 
Credit or Finance Companies 
Laundry and Dry Cleaning Companies 
Radio Stations 
Airline Companies 
Direct Advertising Companies 
Law Firms 
Office Systems Firms 
Wholesale Distributing Companies 
Engineering Companies 
Not reported 
TOTAL 
Frequency 
1 
2 
1 
2 
1 
1 
1 
1 
1 
2 
2 
1 
1 
1 
1 19 
13 
8 
5 
5 
5 
4 
4 
4 
3 
2 
2 
2 
1 
1 
1 
1 
1 
1 
-lL_ 
86 
As shown in Table III, eighteen firms, or 20~93 per 
cent, have a sales staff of 1 to 25 employees; nine firms, 
or 10.47 per cent, have a sales staff of 26 to 50 employees; 
and nine firms with a total of 10.47 per cent have sales 
forces as follows: three firms with 51 to 100 sales employees; 
and three firms with 451 to 500 employees. A smaller number 
of firms are included in the study which are indicated for 
firms which have sales staffs ranging . from 500 to 2,000 
employees. For example, two firms, or 2.33 per cent, have 
a sales staff of 701 to 750 employees; and one firm has a 
sales staff of 951 to 1,000 employees. These figures indi-
cate a reasonable diversification of firms according to 
number of sales employees. 
Types of positions held £z the respondents of the 
businessmen survey reports. Table IV was included in this 
report for the general informatiqn and interest of readers. 
This table indicates the types of positions held by the 
businessmen who completed and returned the business survey 
reports which were used in this study. The survey reports 
were completed by senior executives of the business firms. 
Personnel directors represented 45.35 per cent of the types 
of positions held by executives submitting data; office 
managers represented 25.59 per cent; treasurers, 8.14 per 
cent; partners, 6.98 per cent; industrial relations managers, 
4.54 per cent; presidents and vice presidents, 3.49 per cent 
for each position. 
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TABLE II 
· DISTRIBUTION OF BUSINESS FIRMS ACCORDING TO NUMBER OF 
OFFICE 'EMPLOYEES AS REPORTED BY THE 86 FIRMS 
INCLUDED IN THIS STUDY 
Number of Number of 
Office Employees Firms Per Cent 
1 - 25 10 11.64 
26 -- 50 12 1).94 
51 - 100 9 10.47 
101 - 150 7 8.14 
151 - 200 7 8.14 
201 - 250 5 5.81 
251 - 300 1 1.16 
301-- 350 2 2.33 
351 - 400 1 1.16 
401 - 450 1 1.16 
551 - 600 3 3. 49 
751 - 800 2 2.3J 
951 - 1000 2 2.3J 
1101 - 1150 1 1.16 
1151 - 1200 2 2.3J 
1451 - 1500 1 1.16 
1751 - 1800 1 1.16 
2351 - 2400 1 1.16 
5051 - 6000 1 1.16 
Not reported 17 19.77 
TOTALS 86 100 .oo 
TAB LE III 
DISTRIBUTION OF BUSI NESS FIRMS ACCORDING TO J\llnvffiER 
OF SALES EMPLOYEES AS REPORTED BY THE 86 FIID~S 
INCLUDED IN THIS STUDY 
Number of Number of 
Sales Employees Firms Per Cent 
1 - 25 18 20.93 
26 - 50 9 10.47 
51 - 100 3 3. 49 
151 - 200 2 2.33 
251 - 300 3 3·49 
301 
- 350 1 1.16 
351 - 400 1 1.16 
451 - 500 3 3. 49 
501 - 550 1 1.16 
651 - 700 1 1.16 
701 - 750 2 2.33 
951 - 1000 1 1.16 
1551 - 1600 1 1.16 
1951 - 2000 1 1.16 
Not reported 39 45-35 
TOTALS 86 100 .00 
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TABLE IV 
POSITIONS HELD BY THE RESPONDENTS OF THE 86 BUSil'rESSMEN 
SURVEY REPORTS I NCLUDED IN THIS STUDY 
Type of 
Position 
Personnel Director 
Office Manager 
.Treasurer 
Partner 
Number of 
Respondents 
39 
22 
7 
6 
Industrial Relations Man 
President 
4 
3 
3 
2 
Vice President 
Not indicated 
TOTALS 86 
Per Cent 
45-35 
25.59 
8.14 
6.98 
4.65 
3-49 
3.49 
2.31 
100.00 
Businessmen believe that · high school business teachers 
should have actual business experience. Of the 86 businessmen 
survey reports used in this study, 78 reports, or 90.7 per 
cent, indicated that businessmen believed that high school 
teachers should have actual business experience. Eight reports, 
or 9.3 per cent, indicated a negative opinion. A number of 
businessmen supplemented their objective answer with parti-
cular comments. Typical of the comments favoring business 
experience were: 
1. 
2. 
The teacher would obtain a better understand-
ing of practical business problems and would 
be able to provide superior guidance to students. 
The teacher would obtain a better appreciation 
of current business practices and conditions. 
The teacher would have a more practical appre-
ciation of the application of the subjects 
being taught. 
4. The teacher could make reference in the 
classroom to actual business cases and 
situations. The teacher's opinion would 
carry great er authority in the eyes of 
the students and colleagues. 
Only two businessmen expressed comments not favoring 
actual business experience for teachers. These comments 
were: 
1. The time spent and information gained by 
the teacher would not be commensurate with 
other sources. 
2. Actual bus i ness experience is not necessary, 
but teachers should have an opportunity to 
observe office procedures. 
Survey reports represent primary introduction to busi-
nessmen of the subject of business experience for teachers. 
Of the 86 survey reports used in this study, 65 reports, or 
75.58 per cent, indicated that the survey reports represent 
the first time that the subject of business experience for 
teachers has come to the attention of businessmen. Twenty-
one reports, or 24.42 per cent, indicated that the survey 
reports did not represent the initial introduction to this 
particular topic. Several of the businessmen who indicated 
other sources of introduction to this subject submitted the 
following comments: 
(1) Was made aware of the subject of business 
experience for business teachers at a 
conference of teachers and businessmen 
held at Boston University in July, 1948. 
(2) The subject of business experience for 
teachers was brought to my attention by 
discussions with vocational guidance 
counselors. 
(3) Was made aware of the subject of business 
experience for teachers by the occasional 
requests of teachers for part-time employment 
during the summer months. 
(4) Various informal conversations with dif-
ferent employers was instrumental in bringing 
to my attention the idea of business experience 
for teachers. 
(5) During a meeting of a Parent-Teachers Asso-
ciation the subject of business experience 
for teachers was brought to my attention. 
Majority of business firms ~willing to participate 
in ~ joint conference of' b usinessrilen and business educators. 
Fi1'ty-two reports, or 60.4 per cent of the total businessmen 
survey reports used in this study, reve·al that businessmen 
believe that their 1'irms would participate in a joint con-
ference with business educators to discuss business-experience 
opportunities for business teachers. Twenty-seven reports, 
or 31.4 per cent, indicated that businessmen believe that 
their firms would not take part in such a program. Seven 
reports, or 8.13 per cent, revealed no opinion on this par-
ticular question. A number of businessmen supplemented 
their ob j ective answer with personal c omrnents.. Typical 
c o.m.m.ent s were: 
1. Attendance would depend upon time for 
c on:t'erence. 
2. Attendance would depend upon such matters 
as the location, duration, and aims of 
such a conference. 
The above comments point out a few of the important 
items that must be considered by any teacher-training 
institution in promoting and planning for a joint confer-
ence of businessmen and business educators. 
Effective methods of stimulating the interest of 
businessmen in assisting ~ teacher to obtain business 
experience. Table V indicates the preferences reported 
by businessmen as to the most effective method that a 
teacher-training institution could use to stimulate the 
interest of businessmen in helping the teacher to obtain 
business experience8 According to the businessmen, the 
most effective methods in order of importance are: 
First: Personal contact of businessmen by 
college representative. 
Second: Personal contact of businessmen by 
college representative. 
Third: 
or 
Joint conference of teacher-training 
institution and businessmen. 
Publicity and support of Business 
Ass oc ia t ions 8 
The method of personal contact of businessmen by a 
college representative was indicated not only as first 
choice but also as an equally important second choice with 
the joint conf'erence method. 
TABLE V 
PREFERENCES INDICATED BY BUSI NESSMEN" AS TO THE MOST EFFECTIVE 
1ffiTHOD THAT A TEACHER-TRAINING INSTITUTION COULD USE TO 
STDAULATE THE INTEREST OF BUSINESSMEN L""if HELPING 
THE TEACHER TO OBTAIN BUSINESS EXPERIENCE 
Order of Importance 
Methods First Second Third Unanswered Total 
Personal contact 
of businessmen 
by college 
representativee 
Publicity and 
support of 
business 
associations. 
Joint conference 
of teacher-training 
institutions and 
b usiness.m.en. 
34 19 
21 13 
20 18 
10 23 86 
22 30 86 
16 32 86 
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Businessmen report that most teachers have not requested 
part-time employment. Table VI indicates to what extent 
requests have been made by business teachers for pa rt-time 
employment. The data in this table reveals that 50 business-
men, or 58.14 per cent, had received no requests from teachers 
for part-time employment; 35 businessmen, . or 40.7 per cent, 
received a few requests; and only one businessman received 
many requests. One businessman supplemented his objective 
answer with the following comment: 
"Although many business teachers recognize the 
importance of part-time employment, I do not 
feel that it is required to the extent that 
it should be." 
TABLE VI 
THE EXTENT O:F' REQUESTS MADE BY TEACHERS FOR PART-TD~ 
EMPLOYMENT AS RE PORTED BY BUSINESSMEN 
Extent of Requests 
None 
Few 
Many 
Frequency 
50 
35 
1 
Per Cent 
58.14 
40.70 
1.16 
Thirty-four business firms report that they would usually 
have part-time employment opportunities ~ teachers. Of the 
86 business firms included in this study, 52 firms, or 60.47 
per cent, reported that they would not usually have opportunities 
for the part-time employment of business teachers in office 
work or~les work. Thirty-four firms, or 39.53 per cent; 
reported that they would usually have part-time employment 
opportunities for teachers. 
The thirty-four business firms that reported they would 
usually have part-time employment opportunities for teachers 
indicated that the employment opportunities would be avail-
able in the following special groups: 
Special Group Firms Re porting 
Positions requiring no 
experience. 13 
Positions requiring experience 
or special training. 14 
Positions available in both 
the non-experience group and 
in the experience group 7 
Total Firms 34 
The above data reveal that employment opportunities for 
teachers are quite evenly divided between positions that 
require no experience and those positions that require experience 
or special training. 
Table VII has been provided for the general interest and 
knowledge of the reader. This table indicates the types of 
business firms that have reported as usually having part-time 
employment opportunities available for teachers. Analysis of 
the data in Table VII reveals that department stores and insur-
ance companies represent the most frequent type of business 
T_4J3LE VII 
TYPES OF BUSINESS ESTABLISHMENTS REPRESENTED BY THE 34 
BUSINESS FIRMS REPORTING /ill USUALLY HAVING PART-
Tll~E ~>~LOY1ffiNT OPPORTUNITIES AVAILABLE FOR 
BUSINESS TEACHERS 
Type of Business 
Establishment 
Department Stores 
Insurance Companies 
Publishing Companies 
Advertising Companies 
Radio Companies 
Bank 
Credit Bureau 
Dairy Products Company 
Drycleaning Company 
Electrical Products Manufacturing 
Finance or Loan Company 
Investment Firm 
Insurance Agency 
Laundry Company 
Meat Pa cking Company 
Office Systems Company 
Public Utility 
Roofing Manufacturing Company 
Wholesale Paper Company 
TOTAL 
Number of Firms 
Re.porting 
7 
6 
3 
2 
2 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
34 
4 
firms that would usually have opportunities for the part-time 
employment of teachers in the Boston Area. Publishing firms, 
advertising companies, and radio stations are next in fre-
quency as usually having opportunities for teachers to obtain 
part-time employment. 
Businessmen report that part-time employment opportuni-
ties for teachers are most frequently available during ~ 
summer season. The 34 business firms reporting as usually 
having part-time employment opportunities for teachers in 
office and sales work indicated that such opportunities were 
available during · the following particular times: 
Particular time at which 
employment was available. 
Summer 
Afternoons 
Saturdays 
Christmas Season 
Evenings 
Frequency 
23 
13 
9 
8 
4 
In reporting the particular times at which part-time 
employment opportunities for teachers were available, a few 
firms indicated more than one special time. Consequently, 
the frequency column indicated above will total more than 
34 business firms. 
Analysis of the above data indicates that 23 out of 34 
business firms reported part-time employment opportunities 
during the summer; thirteen indica ted employment oppo:rt unities 
during the afternoon; and nine, eight, and four business firms 
reported employment opportunities during Saturdays, the 
Christmas season, and evenings, re spectively. 
Businessmen survey re ports reveal the specific kinds 
of part-time employment opportunities available to teachers. 
Tables VIII and IX indicate the specific types of work 
available to men and women teachers as reported by 34 busi-
ness firms usually having part-time employment opportunities. 
Table VIII shows that t he chief type of part-time 
employment opportunity for me n was that of retail sales-
person. The next most frequent type of employment opportu-
nitie s for men were bookkeeper, credit clerk , and general 
clerical worker. No employment opportunities for men were 
re ported for the positions of bookkeeping machine operator 
and ediphone operator. 
Table IX indicates that there were several major types 
of part-time employment opportunities available to women 
teachers. According to the fre quency of responses, the major 
employment opportunities for women were typist, general 
clerical worker, stenographer, retail salesperson, and filing 
clerk. 
Comparison of Tables VIII and IX reveal that more oppor-
tunities 1'or employment are available for wanen than for 
men teachers. 
TABLE VIII 
SPECIFIC TYPES OF WORK AVAILABLE TO MEN TEACHERS AS 
REPORTED BY 34 BUSINESS FIR1'VIS USUALLY HAVING 
PART-TIME EMPLOTIJENT OPPORTUNITIES 
Position 
Retail Salesperson 
Bookkeeper 
Credit Clerk 
General Clerical Worker 
Accounting Clerk 
Billing Clerk 
Outside Salesperson 
Typist 
Cashier 
Filing Clerk 
Payroll Clerk 
Secretary 
Bank Teller 
Income Tax Clerk 
Check Teller 
Auditor 
Insurance Underwriter 
Cost Accountant 
Personnel Clerk 
Bookkeeping Machine Operator 
Ediphone Operator 
Frequency 
9 
3 
3 
3 
2 
2 
2 
2 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
1 
0 
0 
TABLE IX 
SPECIFIC TYPES OF WORK AVAILABLE TO WOMEN TEACHERS AS 
REPORTED BY 34 BUSINESS FIRMS USUALLY HAVING 
PART-TIME EMPLOYMENT OPPORTUNITIES 
Position 
Typist 
General Clerical Worker 
Stenographer 
Retail Salesperson 
Filing Clerk 
Accounting Clerk 
Ediphone Operator 
Billing Clerk 
Cashier 
Bookkeep er 
Credit Clerk 
Bookkeeping Machine Operator 
Secretary 
Payroll Clerk 
Outside Salesperson 
Comptometer Operator 
Interviewer for New Charge Accounts 
Frequency 
23 
18 
13 
10 
9 
6 
6 
5 
5 
4 
4 
3 
3 
2 
2 
1 
1 
Businessmen survey reports reveal that nineteen business 
firms have employed teachers .2£ ~ part-time basis. Table X 
indicates the different types of business concerns that have 
employed teachers on a part-time basis and the length of time 
that each type of business has provided such employment~ 
.Analysis of the data in Table X shows that department 
stores, manufacturing firms, and insurance companies are the 
chief types· ·of business firms that have furnished part-time 
employment to teachers. Two department stores reported that 
they have been employing teachers for a period of from ten 
to forty years. One department store indicated that it had 
been hiring teachers for several years. 
Of the manufacturing firms, one firm has been employing 
teachers for a period of one year, two firms employed teachers 
during the war years, and one firm has been hiring teachers 
for a period of several years. 
Of the insurance companies, one reported it has been hiring 
teachers for a period of from seven to ten years, and one firm 
indicated that it has been employing teachers for a period of 
several years. 
The quality of work of the employed teachers was deter-
mined by the nineteen: business firms as follows: 
Q,uali ty of Work 
Above Average 
Average 
Poor 
Number of Firms 
13 
6 
0 
Total 19 
TABLE X 
LENGTH OF TIME THAT NINETEEN BUSINESS . FIRMS ~VE EMPLOYED TEACHERS ON A 
PART-TIME BASIS 
Length of Time Firm Has 
Employed Teachers 
Type of One 7-10 10-40 War Several No Total 
Business Year Years Years Years Years Reply Firms 
(/ : 
r., ~ 
-· - Department Stores 2 1 3 6 c ·1 ~- _) 
·c. c ::J 
Manufacturing Firms 1 2 1 1 5 Cf """"(,-.-(} ill :~ 
·~ ~~ :; Insurance Companies 1 1 1 3 
.: \ i;J> ,; 
} \ 2 ·Q 
Accounting Firms 1 1 ~ . \ .~ 
Publishing Companies 1 1 
Radio Stations 1 1 
Office Systems Firms 1 1 
Public Utility Firms 1 1 
TOTALS 1 1 3 2 3 9 19 
One insurance firm reported that teachers lost interest 
in work when August arrived. 
Majority of businessmen favor the employment of teachers 
~ ~ continuous basis for ~ full year. Of the 86 business 
firms included in this study, 55 firms, or 63.95 per cent, 
reported that they would be better able to provide business 
experience opportunities for teachers on the basis of con-
tinuous employment for a full year. Twenty-two firms, or 
~5.58 per cent, reported a negative answer to this opinione 
Nine firms, or 10.47 per cent, offered no opinion. 
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Majority of businessmen report that they ~willing to 
have teachers visit their firms. Of the 86 business firms 
included in this study, 63 firms, or 73.26 per cent, reported 
that teachers were welcome to visit the business firms and 
observe business procedures. Tw~lve firms, or 13.95 per cent, 
indicated a negative answer to this opinion. A number of the 
latter firms reported that such visitations by teachers were 
difficult to arrange or that such visitations were not feasible. 
Eleven firms, or 12.79 per cent, of~ered no opinion. 
Business survey reports reveal ~ chief reasons offered 
£l businessmen for not employing teachers ~~part-time basis. 
Of the 86 business firms included in this study, 56, or 65.12 
per cent, reported that there were no reasons, other than a lack 
of job opportunity, why teacher s would not be employed on a 
part-time basis. Thirty firms, or 34.88 per cent, reported 
ma jor reasons why teacher s would not be employed under a 
part-time program. 
The most frequently stated reasons submitted by busi-
nessmen for not employing teachers on a part-time basis are 
presented as follows: 
1. 
2. 
). 
6. 
Time Factor: The time required on the pert 
---or supervisors end experienced workers 
to train end assist the pert-time teacher 
employee would make it prohibitive for 
the business firm to provide a program 
of part-time employment • . 
Cost Factor: · The cost of training pert-
---rime teacher employees would be greater 
than the work-value received. 
Nature of Work: · Positions in certain busi-
ness:firms-require considerable training 
end skill and it would not be possible 
to change workers frequently. Bank~, 
insurance companies, and advertising 
firms are typical of the business firms 
having special employment requirements. 
Teacher-Attitude: The attitude of teachers who 
treat bus1ness employment simply as an evo-
cation prevents their employment on part-
time positions. 
Permanent Employment: A number of business 
f1rms require that the teacher would have 
to be employed on a continuous basis for 
a full year. 
Difficulties in Arranging Part-Time Programs. 
Lack of continuity on the job, disruption 
of the flow of work, and difficulty of 
maintaining efficiency of operation pro-
hibit the establishment of pert-time 
employment programs. 
Analysis of the above information reveals that most 
businessmen are willing to employ teachers on a part-time 
basis if a job opportunity exists. However, a number of 
concerns find it undesirable to provide such employment 
because of certain major reasons which have been outlined 
above . 
Business survey reports indi cate !_.£ what extent bu si-
nessillen a r e intere sted in employing teachers ~ instructors 
in in-service training programs for employees. Of the 86 
firms included in this report, 53 firms, or 61.63 per cent, 
revealed that they did not have an in-service training p.rogram 
for employees. Thirty-three firms , or 38.37 per cent, indi-
cated that they did have such a program for their emp loyees. 
The difference in percentage figures is not as great as would 
appear at first glance, since of the total 200 survey reports 
mailed to business firms only a minor ity would have in-service 
training programs. 
Of the 33 firms having an in-service training program, 
18 firms, or 54.55 per cent, indicated t hat they did not 
believe that a teacher could be of assistance in such a pro-
gram. l!,ifteen firms, or 45.45 per cent, reported th at they 
did believe that a teacher could be of assistance in their 
in-service training programs. 
Of the 33 firms having an in-service training program, 
6 firms, or 18.18 per cent, repar ted tba t they had employed 
teachers in their training programs. Twenty..;.s.even firms, or 
81.82 per cent, indicated that they had never employed teachers 
for such programs. 
Analysis of the above material indicates that 54 per 
cent of the business firms having in-service training programs 
f'or employees do not believe that a · teacher could be of assis-
tance as instructor for such a program. The fact is also 
revealed that only 18 per cent of the business firms having 
in-service training programs have ever employed .teachers as 
instructors in such programs. 
Business survey reports reveal the interest of businessmen 
in the employment of teachers ~ assistants in the preparation 
of job analysis ~ other related activities. Table XI shows 
certain activities associated with the preparation of job 
analyses, the activity of administration of tests to employees, 
and the frequency of responses of businessmen to each type of 
activity. Analysis of Table XI reveals that the majority of 
businessmen are not interested in employing teachers as 
assistants in the preparation of job analyses or in any of the 
other related activities. Of those businessmen who reported 
that they did not believe that teachers could be of value in 
such work, a number offered the following comments: 
1. A great deal of knowledge and training is 
necessary for the preparation of job ana-
lyses. Teachers do not possess such knowledge 
and training. 
2. Professional test administrators are 
employed to give tests to employees. 
Further analysis of Table XI indicates that a minority 
of businessmen reported that they did believe that teachers 
could be of assistance in such activities as the preparation 
of ,job analyses and test administration. This minority group 
indicated that the activities that they would be most interested 
in regarding teacher assistance were in the administration 
of tests to employees and the preparation of job analyses. 
The business survey reports also revealed that only two 
of the 86 firms included in this study have employed teachers 
as assistants in any of these activities. 
Frank comments £z businessmen indicate that the majority 
believe that actual business experience is essential and 
valuable for business teachers. Of the 86 businessmen included 
in this study, 70 businessmen, or 81.4 per cent, indicated the 
belief that actual business experience is valuable for busi-
ness teachers. Only two businessmen expressed opinions to the 
effect that such experience is not valuable to the teacher. 
Fourteen businessmen, or 16.28 per cent, did not submit opinions 
on this question. 
TABLE XI 
RESPONSES OF BUSINESSMEN CONCERNING THEIR INTEREST IN THE 
EMPLOYIVIENT OF TEACHERS AS ASSISTANTS IN THE PREPARATION 
OF JOB ANALYSES AND OTHER RELATED ACTIVITIES 
Activity Yes No Unanswered Total 
Administration of tests 
to employees. 21 47 18 86 
Preparing .job analyses. 17 51 18 86 
Preparing job descripti ons. 15 53 18 86 
Preparing job requirements. 15 53 18 86 
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Typical affirmative comments are given as follows: 
1. Business experience should be a require-
ment for a business teacher. 
2. Business experience would be very valuable 
for the teacher for purposes of vocational 
guidance. 
). Actual business experience would help teachers 
to: 
(a) Give students a more practical 
viewpoint. 
(b) Instill in students better atti-
tudes toward work habits, relia-
bility, human relations, and 
personal progress. 
4. Business teachers should be required to 
have business experience. Personality 
adjustment is even more necessary than 
technical skills and teachers should h~ve 
first-hand knowledge of business conditbns 
to better equip their students for the per-
sonality demands of business. 
5. Practical business experience seems essen-
tial to teaching the more theoretical subjects 
and desirable even for the most routine subjects 
since it gives shades of importance to text-
book theory. 
6. Teachers could gain considerable practical 
experience if they were actually employed 
in a business organization, even in a brief 
period as an observer. This should affect 
the ability of future high school graduates 
to be efficient business employees. 
?. Business experience would broaden the teacher's 
outlook and give the student more confidence 
in the teacher. Such experience would ·.enable 
the teacher to instruct with a better under-
standing of subject matter. 
8. Business experience would help the teacher 
prepare the student for the transition from 
school to business. 
9. Teachers should have business experience in 
order to help them translate textbook theory 
into on- the-job conditions . 
10 . Business experience should be a part of the 
teacher's training program. 
lle A business teacher cannot be truly competent 
unless his theoretical background is seasoned 
with actual business experience. 
12. A definite need exists in the educational 
field for teachers to acquire business experience. 
I have been quite surprised recently, in working 
rather closely with schools, to find how diffi-
cult it is for guidance people and business 
teachers to keep pace with job requirements. 
Teachers should be required to take a refresher 
job in a business organization • 
. The two negative comments that were submitted are given 
as follows: 
1. A position in business and a teaching position 
are separate types of occupations and where an 
individual might be able to teach he would not 
be an effective businessman. 
2. The high school teacher's job is to train 
adequately the prospective office employee 
in the required skills commonly identified 
with clerical work. If they do this, they 
have ably underwritten their responsibility. 
Business experience is not necessary, nor will 
it contribute anything to the quality of school 
training work. 
CHAPTER IV (CONTINUED) 
PART B 
RESULTS OF TEACHER SURVEY 
One of the purposes of this study was to conduct a survey 
of a group of selected high school business teachers in the 
Boston area to determine the extent of actual business expe-
rience which these teachers have had, and to obtain their 
evaluation of this experience with particular regard to the 
enrichment of classroom instruction. A survey report consist-
ing of a series of questions was constructed for the use of 
teachers in providing business-experience data for this study. 
(See Appendix E.) In Part B of this chapter the data obtained 
from the returned teacher survey reports are analyzed and 
interpreted. The presentation of data follows the sequence of 
qu.estions listed on the teacher survey report. 
Percentage of teacher survey reports returned. A total 
of 200 survey reports were sent to high school business 
teachers. One hundred reports were sent to women teachers 
and an equal number were sent to men teachers. Of the total 
number sent, 120 reports, or 60 per cent, were returned. The 
returned reports were fairly evenly divided between men and 
women teachers. Fifty-five reports were returned by men 
teachers and 65 reports were returned by women teachers. 
Survel reports indicate that ~ majoritl of teachers 
have had manl years of teaching experience. Table XII 
was included in this report for the general information and 
interest of the reader. It shows the total years of teaching 
experience which the teachers in this study have had. Analysis 
of Table XII indicates that the majority of teachers have been 
teaching for a period of from ten to 30 years. Twenty-one 
teachers, or 17.5 per cent, have been teaching for a period of 
from ten to 15 years; 21, or 17.5 pe·r cent, have been teaching 
for a period of from 15 to 20 years; 23 teachers, or 19.17 
per cent, have been teaching for a period of from 20 to 25 
years; and 20 teachers, or 16.66 per cent, have been teaching 
for a period of from 25 to 30 years. 
TABLE XII 
DISTRIBUTION OF TEACHERS ACCORDING TO THE TOTAL NUMBER OF YEARS 
OF TEACHING EXPERIENCE 
Total Years of Number of 
Teaching Experience Teachers Per Cent 
1 - 5 4 3.33 
5 - 10 6 5.00 
10 
- 15 21 17.50 
15 - 20 21 17.50 
20 
- 25 23 19.17 
25 
- .30 20 16.66 
.30 
- .35 11 9.18 
35 - 4D 10 8.1,3 
40- 45 4 3·33 
Total 120 100. 00 
Majority £! teachers hold graduate degrees. Table XIII 
indicates the highest degree held by teachers. It reveals 
that most teachers in this study have completed graduate work 
on the Master's level. Analysis of Table XIII shows that 
73 teachers, or 60.83 per cent, hold Master's degrees; 32, 
or 26.67 per cent, hold bachelors degrees; and 2 teachers 
have no degrees. 
TABLE XIII 
HIGHEST DEGREE HELD BY TEACHERS 
Highest Degree 
Held 
Graduate Degree: 
Master of Education 
Master of Arts 
Master of Commercial Science 
Master of Business Admini-
stration 
Master of Law 
Undergraduate Degree: 
Bachelor of Science in Ed . 
. Bachelor of Business Admini-
stration 
Bachelor of Arts 
No Degree 
Not Reported 
Total 
Number of 
Teachers 
50 
10 
8 
4 
1 
22 
6 
_!:t_ 
Total 
73 
32 
2 
13 
120 
Per Cent 
60.83 
26.67 
1.66 
10.84 
100.00 
Teachers believe that ~. business teacher should have 
actual business experience. Of the 120 , teachers included 
in this study, 115, or 95 , 83 per cent, believed that a 
business teacher should have actual business experience. 
Five teachers indicated that ·they did not believe so. 
Of the teachers favoring actual business experience for 
the business teacher, three submitted the following qualified 
comments: 
ment: 
1. The experience should be acquired as part 
of their college training, before actual 
teaching starts. 
2. Business experience must be achieved under 
competi t .i ve c ondi ti ons--not in "Uncle 
Jim's o-ff ice." 
3. The experience must be of the type that 
will amplify one's teaching material. 
One teacher submitted the following qualifying state-
"Actual business experience may be desirable, 
but it should not be a requirement." 
All teachers report that they have had actual business 
experience. One hundred per cent or all the teachers in this 
study indicated that they have had actual business experience 
in office and sales work. 
Tabl.e XIV gives the total time devoted to. actual busi-
ness experience ranging from four weeks to 38 years. The 
item of total time of business experience includes both full-
time and part-time business employment. 
Analysis of Table XIV reveals that most teachers in 
this study have acquired a n amount of actual business experience 
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ranging from one to six years with the highest frequencies 
being reported for one, three, and five y·ears respectivelye 
These data are specifically indicate~ in Table XIV as 
follows: Seventeen teachers, or 14.17 per cent, have had 
one year of business experience; fourteen teachers, or 
11.67 per cent, have had three years of business experience; 
and thirteen teachers, or 10.83 per cent, have had five 
years of business experience. 
Teacher survey reports reveal that ~ teachers 
obtained their business experience ~ ~ part-time basis. 
Of the 120 teachers included in this study, 83, or 69.17 
per cent, indicated that they had obtained their business 
experience on a part-time basis. Thirty-seven teachers, or 
30~83 per cent, reported that they had ob t ained their busi-
ness experience on the basis of continuous or full-time 
employment in a business establishment for a period of one 
or more years. 
The 83 teachers who obtained their business experience 
on a part-time basis indicated that such employment was secured 
during the following particular times: 
Particular time at which 
employment was secured. 
Summer 
Saturdays 
Afternoons 
Christmas Season 
Evenings 
Freguency 
78 
43 
35 
28 
5 
TABLE XIV 
TOTAL TIME OF ACTUAL BUSINESS EXPERIENCE ACQ,UIRED BY BUSINESS 
TEACHERS 
Number of Percentage of 
Total Time Teachers Total Teachers 
Number of Years: 
1 17 14.17 
2 11 9.17 
3 14 11.67 
4 11 9 . 17 
5 13 10 .. 83 
6 8 6.68 
7 4 3.33 
9 4 3.33 
10 5 4.17 
11 1 .83 
12 4 3·33 
14 2 1.67 
15 2 1.67 
16 1 .83 
18 2 1.67 
20 5 4.17 
23 1 .8) 
32 1 .83 
33 1 .83 
38 1 .83 
Number of Months: 
2 1 .8) 
3 1 .83 
4 2 1.67 
6 1 .83 
10 3 2.50 
14 1 .83 
Number of Weeks: 
4 1 .83 
10 2 1.67 
Total 120 100.00 
In reporting the particular time at which part-time 
employment was secured many teachers indicated more than 
one special time. Consequently, the frequency column indi-
cated above will total more than the 83 teachers. 
Analysis of the above data indicates that teachers 
secured part-time business employment most frequently 
during the summer, Saturdays, and afternoons respectively. 
These particular times compare with the special times indi-
cated by businessmen as representing the most favorable 
periods for teachers to obtain part-t im.e employment. 
Teacher survey reports reveal the specific occupations 
in which teachers obtained their business experience. Tables 
X:V and XVI indicate on a frequency basis the specific posi-
t ions in which men and women teache·rs obtained their business 
experience. 
Table XV shows that the position of bookkeeper is the 
chief occupation in which the men teachers in this study 
obtained their business experience. The next most frequent 
positions in which men teachers obtained business experience 
were: retail salesperson, accounting clerk, general clerical 
worker ·, and outside salesperson. The positions of payroll 
clerk, stenographer, and typist were also important. Positions 
in which very few men were employed were: bookkeeping machine 
operator, credit clerk, ediphone operator, personnel clerk, 
and statistical clerk. 
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TABLE X:V 
SPECIFIC TYPES ·OF WORX IN · ~ffiiCH MEN TEACHERS OBTAINED 
BUSII\fESS EXPERD!:NCE 
Position 
Bookkeeper 
Retail Salesperson 
Ace ounti ng Clerk 
General Clerical Worker 
Outside Salesperson 
Payroll Clerk 
Stenographer 
Typist 
Cashier 
Secretary 
Billing Clerk 
Filing Clerk 
Credit Clerk 
Bookkeeping Machine Operator 
Ediphone Operator 
Auditor 
Advertising Solicitor 
Personnel Clerk 
Statistical Clerk 
Frequency 
.31 
29 
28 
17 
17 
14 
14 
14 
1.3 
11 
8 
7 
4 
2 
1 
1 
1 
1 
1 
Table XVI shows that the position of stenographer is the 
major or most frequent occupation in which women teachers 
obtained their business experience. The next most frequent 
positions in which women teachers obtained busine·ss experience 
were: secretary, typist, general clerical worker, bookkeeper, 
and retail salesperson. The positions with a low ra~e of 
frequency included the occupe·tions of credit clerk, outside 
·salesperson, and bookkeeping machine operator. 
TABLE XVI 
SPECIFIC TYPES OF WORK IN WHICH WOMEN TEACHERS OBTAINED 
BUSINESS EXPERIENCE 
Position 
Stenographer 
Secretary 
Typist 
General Clerical Worker 
. Bookkeeper 
Retail Salesperson 
Cashier 
Filing Clerk 
Billing Clerk 
Payroll Clerk 
Ediphone Operator 
Accounting Clerk 
Bookkeeping Machine Operator 
Credit Clerk 
Outside Salesperson 
Auditor 
Check Teller 
Mail Clerk 
Hotel Clerk 
Frequency 
42 
36 
36 
33 
20 
20 
15 
15 
9 
9 
B 
7 
4 
2 
2 
1 
1 
1 
1 
Teacher survey reports reveal the methods used ~ 
teachers to secure business employment. Table XVII indi-
cates the ways by which teachers obtained business experience. 
Analysis of Table XVII shows that the most frequent methods 
were: (1) through the help of friends, and {2) by personal 
visits to business firms. The next most frequent ways were: 
through family connections, letter of application, college 
placement bureaus, and private employment offices. Securing 
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business experience through the help of school administrators 
and public employment offices were the methods less frequently 
used. 
TABLE XVII 
METHODS USED BY . TEACHERS TO SECURE BUSINESS EXPERIENCE 
Method Used 
Through Friends 
Personal Visit to Firm 
Through Family Connections 
Letter of Application 
College Placement Bureau 
Private Employment Agency 
Want Ads 
School Administrator 
Public Employment Office 
Frequency 
72 
58 
22 
20 
17 
16 
15 
14 
9 
Teacher survey reports reveal the types of •firms in 
which teachers obtained part-time business experience. 
Tables XVIII and XIX gives the types of firms reported by 
men and women teachers as those in which they obtained part-
time business experience. 
Retailing establishments and manufacturing companies 
are the two types of firms most frequently indicated by both 
men and women teachers as those in which part-time bu§iness 
experience was obtained. 
TABLE 1.'"VIII 
TYPES OF FIRMS IN WHICH WOM~EN TEACHERS OBTAINED PA.RT-TI:ME 
BUSI1~SS EXPERIENCE 
Type of Firm 
Retailing Establishments 
Manufacturing Companies 
Banks 
Public Utilities 
Insurance Companies 
Accounting Firms 
Investment Firms 
Loan Companies 
TABLE XIX 
Frequency 
27 
26 
13 
11 
10 
3 
3 
0 
TYPES OF FIRMS IN WHICH MEN TE!\CHERS OBTAINED ?ART-TIME 
BUSINESS ~XPERIENCE 
Type of Firm 
Retailing Establishments 
Manufacturing Companies 
Accounting Firms 
Pub lie Utilities 
Banks 
Insurance Companies 
Investment Firms 
Loan Companies 
Frequency 
26 
20 
12 
11 
4 
4 
2 
0 
Banks, public utilities, and insurance companies were the 
next most f'requent ly reported types of firms in which women 
teachers obtained business experience. 
Accounting firms and public utilities were the next most 
frequently reported types of business concerns in which men 
secured part-time business employmente 
Teachers indicate the yearly intervals at which they 
believe business experience should be renewed. Of the 120 
teacher s included in this study, 79, or 65.84 per cent, 
reported the yearly intervals at which they believed business 
experience should be renewede Forty-one teachers, or 34.16 
per cent, did not offer an opinion on this question. 
Table XX shows that the yearly intervals most frequently 
reported as the times at which business experience should be 
renewed were: (1) at the end of every five years, and (2) 
at the end of every three years. The next most frequently 
reported interval was that of every two years. The interval 
of one year was the period of time least frequently indicated. 
Of the teachers that reported on this question, five 
offered the following comments: 
1. Renewal of business experienc·e depends 
upon the needs of the teacher. 
2. Business experience should be renewed 
constantly. 
3. There is no set time for renewal of busi-
ness experience. 
4. Renewal of business experience depends 
upon the amount of business experience 
the teacher has already obtained. 
5. Renewal of business experience depends 
upon how fast business methods change. 
TABLE XX 
YEA..~LY INTERVALS AT vVHICH TEACHERS BELIEVE BUSINESS EXPERIENCE 
SHOULD BE RENEWED 
Percentage 
Yearly Intervals Frequency of Teachers 
Five Years 31 25.83 
Three Years 26 21.67 
Two Yea rs 11 9 .. 17 
Four Years 6 5 .. 00 
One Year 5 4.17 
Unanswered 41 34.16 
Totals 120 100.00 
Teachers believe that ! teacher-training institution 
in Boston should investigate the feasibility of establishing 
a business-experience program f£E_its students. Of the 120 
teachers included in this study, 107, or 89.17 per cent, 
reported that they believed that it would be worthwhile 
for a Boston teacher-training institution to explore the 
possibility of establishing a business-experience program 
for both undergraduate and graduate students. Eleven teachers, 
'i 
or 9.17 per cent, reported a negative viewpoint. Only two 
teachers failed to state their opinions. 
Of the teachers favoring such an endeavor, six submitted 
the following comments: 
1. A business-experience program would make 
certain that the student's business 
experience was suitable for teaching. 
2. A business-experience program would be of 
particular value to graduate students. 
3. A business-experience program would make more 
business opportunities available for a greater 
number of teachers. 
4. A business-experience program should be on 
a purely voluntary basis. 
5-6. A business-experience program should be fbr 
graduate students only. 
Of the teachers not favoring such a program, two offered 
the following comments: 
1. A little business experience goes a long 
way, and an extensive program would result 
in exploitation and a waste of time. 
2. A teacher should be able to obtain his or 
her own job. 
Teachers believe that college credit should be granted 
for acce ptable business experience. Of the 120 teachers 
included in this study, 94 teachers, or 78.33 per cent, 
believed that a teacher-training institution should grant 
credit for acceptable business experience toward undergraduate 
and graduate degree requirements. Twenty-three teachers, or 
19.17 per cent, reported a negative viewpoint. Only three 
teachers offered no opinion. 
Of the teachers favoring the granting of college credit 
for acceptable business experience, a number submitted the 
following mutual comment: 
"Business experience makes for better teaching. 
It merits college credit." 
Of the teachers not favoring such a program, three made 
the following comments: 
1. Too many loop-holes, credit should be given 
only for academic work. 
2. Business experience is too varied to evaluate 
in terms of credits. 
3. Business teacher should be ·sufficiently interested 
to obtain business experience without the incentive 
of college credit. 
Most teachers have not received recognition from school 
administrators for their business experience. Of the 120 
teachers included in this study, 90 teachers, or 75 per cent, 
reported that they had received no recognition from school 
officials for their business experience. Thirty teachers, or 
25 per cent, indicated that they had received some form of 
administrative recognition. 
The 30 teachers who received recognition from school 
administrators for their business experience reported that 
such experience had been recognized in the following specific 
ways: 
Form of Recognition 
Secured teaching position 
because of business experience. 
Business experience was a basis for 
increase in salary. 
Freguency 
8 
6 
7 
Form of Recognition (continued) 
Given promotional credits for 
business experience. 
Given a promotion because of 
business experience. 
Business experience was a factor 
in obtaining department head 
position of business education. 
Given a higher efficiency rating 
based upon business experience. 
Selected as vocational counselor 
on basis of business experience. 
Total Teachers 
7 
Freguency 
6 
4 
3 
2 
1 
30 
Most teachers unable to report the approximate length of 
time of business experience considered desirable £x school 
administrators. Of the 120 teachers in this study, 109 teachers, 
or 90.33 per cent, reported that they did not know the amount 
of business experience regarded as desirable by their school 
officials. Eleven teachers indicated that school officials 
regarded as desirable an amount of business experience ranging 
from six months to five years. A detailed presentation of 
their data is given below: 
Desirable Amount of 
Business Experience 
Years: 
One Year 
'.l!"~ive Years 
Two Years 
Three Years 
Months: 
Six Months 
Freguency 
3 
3 
2 
1 
2 
Total Teachers 11 
Analysis of the above data reveals that the periods of 
one year and five years were the lengths of time most fre-
quently reported by the 11 teachers as the amounts of time 
required for business experience to be considered desirable 
by their school administrators. 
Teacher survey reports reveal that school administrators 
have not encouraged teachers to obtain business exyerience. 
Of the 120 teachers included in this study, 118 teachers, 
or 98.33 per cent, reported that they had not been encouraged 
by school officials to obtain actual business experience. 
Two teachers indicated that they had been encouraged to 
obtain business experie nce but failed to state in what way 
or ways such encouragement had been given. 
Of those teachers who reported that they had not been 
encouraged to obtain business experience, five submitted the 
follow ing comments: 
1. Administrators feel that part-time work 
impairs the teacher's efficiency on his 
teaching job and takes time that the teachers 
should devote to school work. 
2. Most administrators are "school-minded." 
3. The average school administrator does not 
show any inter est in business experience. 
4. Business experience is generally left to 
the teacher to obtain or not as he sees fit. 
5. Part-time employment has always been quietly 
indulged in here on the assumption that it 
might be disapproved. 
The majority of teachers report that E£ changes ~ 
been made in the business curriculum because of their busi-
----
~ experience. Of the 120 teachers included in this 
study, 67 teachers, or 55.83 per cent, indicated that no 
changes had been made in the business curriculum of their 
schools as a result of their business experience. Fifty-
three teachers, or 44.17 per cent, reported that their 
business experience had caused cllanges to be made in the 
business curriculum of their schools. 
Table XXI indicates on a frequency basis the types of 
changes that were made in the business curriculum of the 
schools of those teachers who reported that their business 
experience had been a factor in curriculum adjustment. 
Analysis of Table XXI reveals the t tb. e types of changes most 
frequently made in the business curriculum were: (1) improve-
ment within a business subject, and (2) the introduction of 
a new business subject. The next most frequent types of 
changes in the curriculum were the elimination of a business 
subject and the establishment of a placement bureau. The 
establishment of a cooperative work program was the least 
frequently reported type of change in the business curriculum. 
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TABLE XXI 
CHANGES MADE IN HIGH SCHOOL BUSINESS CURRICULUMS AS A RESULT 
OF THE BUSINESS EXPERIENCE OF TEACHERS 
Type of Change Made Frequency 
Improvement within a business subject. 45 
Introduction of a new business subject. 18 
Elimination of a business subject. 7 
Establishment of a placement bureau. 4 
Establishment of a cooperative work program. 1 
Teachers indicate the specific ways in which their 
business experience has been helpful in teaching. Of the 
120 teachers included in this study, only one teacher reported 
that his business experience had not been of some specific 
help in teaching. All other teachers reported the definite 
ways in which their business experience had aided them in 
classroom instruction. Typical statements are given below: 
1. Business experience has made my teaching 
more vital, realistic, and meaningful. 
It has enabled me to give living illustra-
tions to my students. 
2. Business experience has enabled me to make 
business contacts for pupils. It has made 
my teaching more practical. 
). The teacher has a better knowledge of busi-
ness requirements and is accordingly better 
able to emphasize to students proper work 
habits, personality qualifications, and 
attitudes. 
4. Business experience has created a greater 
desire on my part to contribute to the 
preparation of efficient business workers. 
5. Actual business experience has kept me out 
of a routine ttrut" of teaching. It has 
helped me in organizing teaching material. 
6. Certain teaching processes are valuable 
only as classroom tools. The teacher with 
practical business experience recognizes 
them as such and in summation apprises his 
students of that fact. 
7. Business experience has been helpful in 
establishing standards of accomplishment 
for classes. 
8. Business experience has developed in me a 
keener perceptiveness of what is important 
and what is insignificant in the selection 
of and use of textbook material. 
9. Business experience has enabled me to use 
the problem approach in teaching. 
10. Business experience ffiables the teacher to 
focus on fundamentals and avoid "school 
teacher isms." 
11. Business experience makes it possible to lead 
class discussions on a practical rather than 
theoretical basis. 
12. Business experience has made me recognize the 
need for stressing 100 per cent accuracy for 
business versus 70 per cent acceptable to 
schools. 
13. Business experience has enabled me to eliminate 
non-essentials and concentrate on essentials. 
14. Business experience enables me to teach student s 
in accordance wi th on- the-job needs which may not 
appear i n textbooks . 
15 . Business experience helps the teacher to 
better understand why and what she is 
teaching. It helps to keep teaching up 
to date. 
16. Business experience helps the teacher to 
motivate pupils. Students are more 
impressed and responsive if the teacher 
speaks from actual business experience. 
17. Although my business experience was not 
directly associated with my specific 
subject matter, I found that in many cases 
I could adapt it to fit certain phases 
of my subjects. 
Teachers indicate their opinions regarding the chief 
obstacles confronting business teachers in obtaining part-time 
business experience. Of the 120 teachers included in this 
s tudy, 93 teachers, or 77.5 per cent, submitted their view-
points regarding the chief difficulties facing business 
teachers in securing part-time business employment. Twenty-
two teachers, or 18.JJ per cent, did not express their opinions 
on this question. Five teachers, or 4.17 per cent, indicated 
that they encountered no obstacles in obtaining part-time busi-
ness experience. 
Typical statements of the most frequently expressed 
opinions submit ted on this question are given below: 
1. The difficulty of obtaining part-time 
business employment due to the preference 
of businessmen for full-time employees. 
2. The lack of time during the school year 
that teachers can devote to part-time 
business employment due to the teaching 
load and to extra curriculum activities. 
3. The scarcity of part-time employment 
opportunities. 
4. The lack of desire on the part of teachers 
to acquire part-time business experience 
due to the fact that school administrators 
neither encourage teachers to obtain 'such 
experience nor offer inducements in the way 
of salary increments. 
5. The lack of initiative on the part of 
teachers. 
6. The unwillingness of teachers to accept 
minor clerical or sales jobs. 
7. The lack of business experience on the pert 
of the teachers. 
8. The lack of opportunities for s~mer employ-
ment for teachers over 35 years of age. 
Teachers state their frank opinions regardi~ the value 
of actual business experience. Of the 120 teacher included in 
this study, 110, or 91.67 per cent, submitted their candid 
viewpoints regarding the value of actual business experience 
for business teachers. Ten teachers, or 8.33 per cent, did 
not render their opinions on this topic. 
The follON ing statements are typical of the most fre-
quently expressed opinions submitted by business teachers 
on this question. 
1. Actual business experience has a great value 
for teachers in: (a) Achieving better relationships 
between pupils, parents, and 
school administrators. 
(b) Equipping the teacher for a mare 
practical approach to his business 
subjects. 
(c) Placing the community in a position 
to set higher economic and social 
values on its teachers. 
2. Business experience is valuable to the 
teacher because it helps the teacher to 
realize the requirements of the business 
world. Such experience also increases the 
teacher's ability to cooperate with and 
understand many different types of people. 
Business experience improves teacher-
business relationshipsv 
3. Business experience makes teaching more 
vital and realistic, theory and practice 
are balanced, students have greater respect 
for the teacher's knowledge, and the teacher 
has greater confidence in his work. 
4. The theory that, "those that can, do; those 
that can't, teach" will be exploded. 
5. The teacher without practical business 
experience is the blind leading the blind. 
Imagination helps but it is not a substitute 
for actual business experience. 
6. Business experience is as important to the 
teacher as an internship is to a doctor. Book 
knowledge is only half knowledge. 
7. Actual business experience can be of great 
value to the business teacher as it can be 
used as a basis for improvanent in individual 
instruction and in the development of courses 
of study. 
B. The teacher with actual business experience 
is better prepared to give his students the 
training needed for actual conditions on the job. This fact has been recognized in trade 
schools where actual shop experience is a 
requirement for trade-school teachers. 
9. A business teacher has a responsibility to 
his students to be able to present practical 
problems and practical information concerning 
business subjects and their relationship to 
the business world. It would , seam, therefore, 
that the best teacher should be the one who 
has had actual business experience. 
10. Business experience is valuable enough to 
be the equivalent to one full semester of 
academic study. 
11. Business experience should be varied if it 
is to be truly valuable. It should also be 
of a competitive nature and not merely 
assisting some member of the family. 
12. Business experience to be valuable must 
carry with it sound opportunity to exercise 
judgment and discretion. 
13. Business experience to be valuable must be 
renewed at reasonable intervals. About every 
three or four years would seem to be a reason-
able period of time for renewal of such 
experience. 
14. The value of business experience depends upon 
the individual teacher, the type of position, 
and the organization of the business. 
Analysis of the above opinions reveals that business 
teachers regard actual business experience as valuable for 
the teacher end that certain factcrs should be considered 
in evaluating the effectiveness of such experience. (See 
statements No. 11 through No. 14.) 
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CHAPTER V 
SUMMARY, CONCLUS IONS, Al'Jl) RECOIVm .mNDATIONS 
Summ-ary 
The purpose of this study was twofold: (1) to survey a 
group of selected businessmen in the Boston area to determine 
their viewpoints regarding the value of actual business 
experience for high school business teachers, and to discover 
the opportunities available for teachers to obtain this type 
of experience; and (2) to survey a group of selected high 
school business teachers in the Boston area to determine the 
extent of actual business experience which these teachers 
have had, and to obtain their evaluations of this experience 
with particular reference to the enrichment of classroom 
instruction. 
A number of objectives were formulated for the business-
men group and the teacher gro up in order to achieve a more 
comprehensive solution to the major problem. 
Objectives formulated for the businessmen group were: 
1. To determine if this survey represents the 
first time that the subject of business 
experience for business teachers has come 
to the attention of businessmen. 
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2. 
3. 
6. 
7. 
To determine the number of firms tba t would 
participate in a joint conference of business-
men and busine s s educators to discuss business 
experience opportunities for business teachers; 
to obtain from businessmen their opinions 
regarding the most effective methods tha t a 
teacher-training institution could use to 
stimula te the inter est of businessmen in helping 
teachers acquire business experience. 
To deter mine from businessmen the extent to 
which they have received requests from busi-
ness teachers for pa rt-time employment. 
To determine the number of firms t hat have 
employed business teachers on a part-time 
basis, the length of time that these firms 
have engaged in this practice, and their 
evaluation of the work of these tea chers. 
To determine the number of firms that would 
be better able to provide business expe rience 
opportunities for teachers on the basis of 
continuous employment for a full year, and, 
in addition, the number of firms that would 
permit teachers to observe business ];ll:'Ocedures 
in the event that employment opportunities 
were not feasible. 
To obtain from busi ne s s men their opinions 
regarding the chief r easons, other than a 
lack of job opportunity, for their firms 
not employing busines s teachers on a part-time 
basis. 
To determine the interest of businessmen in 
employing business t ea c hers as instructors 
in in-service training pro grams for employees, 
9r as assistants for preparing job analys es. 
Objectives formulated for the teacher group were: 
1. To determine the .IT.B thod s used by business teachers 
to secure actual business experience. 
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2. To obtain from busines s teachers their opinions 
concerning the ye arly intervals at which business 
experience should be renewed .. 
3. To obtain from business teachers their viewpo int s 
regarding the value of having a Boston teacher-
training institution investigate the possibility 
of establishing a business-experience pr~ram. for 
undergraduate and graduate students. 
4. To determine the number of business teachers that 
have received recognit ion from school aQministr a -
tors for their busines s exp erience, the s p ecif ic 
ways i n which such experien ce wa s recognized , and 
the ap prox i mate amount of b usiness e xperience 
cons i dere d des i r able by school a d.rni n istr a t ors . 
5. To dete r mine the n umb e r of business teachers t h at 
have been encouraged by school administra tors to 
obtain business experience, and the specific ways 
in which such encoura gement was offered. 
6. To determine fro m business teacher s if changes have 
been made i n the business curriculum of their 
schools attributable to their business experience, 
and the specific kinds of changes that were made. 
7. To obtain from business teachers their opinions 
regarding the chief obst a cles confronting the 
business teacher in ootaining part-time business 
experience. 
As a complete report of the study was made in Chapter IV, 
the following section has been devoted to a summary of the 
mo st imp ortant findings of the survey. The finding s have been 
organized according to the objectives set up for the s t udy. 
Important Findings Based Upon Survey of Businessmen. 
Each of the following findings corresp ond in number with the 
foregoing businessmen objectives: 
1. Of the 86 survey reports used in this study, 
65 reports, or 75.58 per cent, indicated that 
the survey reports represent the first time 
that the subject of business experience for 
teachers has come to the attention of business-
men. Twenty-one reports, or 24.42 per cent, 
indicated that the survey reports did not 
represent the initial introduction of business-
men to this particular topic. 
2. Fifty-two reports, or 60.4 per cent of the total 
businessmen survey reports, reveal that business-
men believe that their firms would participate 
in a joint conference with business educators to 
discuss business-experience opportunities for 
business teachers. Twenty-seve~ reports, or 
31.4 per cent, indicated that businessmen 
believe that their firms would not take part in 
such a program. Seven reports revealed no opinion 
on this particular question. 
According to the 86 businessmen included in this 
study, the most effective methods that a teacher-
training institution could use to stimulate 
the interest of' businessmen in helping business 
teachers obtain business experience are as 
f'ollows. These methods are listed according 
to their degrees of importance. 
First: Personal contact of businessmen 
by college representative. 
Second: Personal contact of businessmen 
by college representative 
Third: 
or 
Joint conference of teacher-
training institution and 
businessmen 
Publicity and support of Business 
.Associations. 
3. Fifty businessmen, or 58.14 per cent, reported 
that they had received no requests from business 
teachers for part-time employment; 35 businessmen 
or 40.7 per cent, received a few requests; and 
only one businessman r e ceived many reque sts for 
such employment. 
4,. Of the 86 business fir ms included in this study, 
19 firms, or 22.09 per cent, reported that they 
have employed business teachers on a part-time 
basis. Department st ore s , manufacturing firms, 
and insurance companies were the chief types of 
firms that have fur nish ed such employment to 
teachers. 
The majority of the 19 firms have been employing 
teachers on a part-time basis for a period 
of from 1 to 10 years~ Two department stores 
reported that they have been e:nploying teachers 
for a period af from 10 to 40 years .. 
The majority of business firms evaluated the 
work of the teacher as being "above average." 
5. Of the 86 business firms included in this study, 
55 firms, or 63 .. 95 per cent, reported that they 
would be better able to provide business 
experience opportunities for teachers on the 
basis of continuous employment for a full year. 
Twenty-two firms reported a negative answer to 
this question, while 9 firms offered no opinion. 
Of the 86 business firms included in this study, 
63 firms, or 73.26 per cent, reported that teachers 
were welcome to visit the business firms and 
observe business procedures. Twelve firms, or 
13.95 per cent, indica ted a negative answer to 
this question. A number of the latter fir ms 
reported that such visitations by teachers were 
either difficult to arrange or tha t such visita-
tions were not f'easible. Eleven firms offered 
no opinion. 
6. The most frequently stated reasons submitted by 
businessmen for not employing teachers on a 
part-time basis were as follows: 
(a) The time required to train and 
assist the part-time teacher employee. 
(b) The cost of training the part-time 
teacher employee. 
(c) The nature of the work--positions 
in certain business firms require 
considerable trainin g and skill, and 
it would not be possible to change 
workers frequently. 
(d) The advantages of full-time employ-
ment over part-time employment. 
(e) The difficulties involved in arranging 
part-time programs. 
7. Thirty-three firms, or 38.37 per cent, indicated 
that they have in-service training program s for 
their employees. Of the 33 firms, 18 firms 
reported that they did not believe a business 
teacher could be of assistance as an instructor 
in such programs. Fifteen firms report ed t b_a t 
they believed a teacher could be of assista nce. 
Six of the 33 firms reported that · they have 
e.rnployed teachers far such work. 
The majority of businessmen included in this 
study reported t.bat they believed business 
teachers would not be of value as assistants 
in the preparation of job an~lyses or in 
related activities. A minority group indicated 
they believed that teachers could be of 
assistance in the preparation of job analyses 
and in the administration of tests to employees. 
Only two f'irms reported that they have e.m. ]:)loyed 
teachers for such work-
Other imp ortant findings associated with the businessmen 
survey were: 
(a) Of the 86 businessmen survey rep orts used 
in this study, 78 reports, or 90.7 per cent, 
indicated that busine ssm.en believed that 
high school business teachers should have 
actual business experience. 
(b) Frank comments by businessmen indicate that 
the majority of businessn:en believe that 
actual busines s experience is essential and 
valuable for high school business teachers. 
Important Findings Based Upon Survey of Teachers. 
Each of the following findings corresponds in number with 
the foregoing teacher objectives: 
1. The most frequent methods used by high school 
business teachers to secure actual business 
experience were: (1) through the help of 
friends, and (2) by personal visits to firms. 
The next most frequent ways were: through family 
connections, letter s of application, colle g e 
placement bureaus, and. private employment offices. 
Securing business employment through the help 
of school administrators and public employment 
offices were the least effective methods. 
2. The yearly intervals most frequently rep orted 
by teachers as the times at which business 
experience should. be renewed were: (1) at the 
end of every 1'ive years, and (2) at the end of 
every three years. The next most frequently 
reported interval was that of every two years. 
The interval of one year was the period least 
frequently indicated. 
3. Of the 120 teachers included in this study, 107, 
or 89.17 per cent, reported that they believed 
that it would be worthwhile for a Boston tea cher-
training institution to explore the possibility 
of establishing a business-experience program for 
both graduate and undergraduate students. 
Ninety-four teachers, or 78.33 per cent, believed 
that a tea cher-training institution should grant 
cr ~dit for acceptable business experience toward 
undergraduate and graduate degree requirements. 
4. Of the 120 teachers included in this study, 90 
teachers, or 75 per cent, reported the t they 
had not received recognition fro m school officials 
for their business experience. Thirty teachers, 
or 25 per cent, indicated that they had received 
some form of administrative recognition. 
The 30 teachers who received recognition from school 
administrator s for their business experience indi-
cated that such e xperience had been recognized in 
the foll·owing specific ways: 
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(a) Secured teaching position because of 
business experience. 
(b) Business e x perience was a basis for 
increase in their salaries. 
(c) Were given promotional credit for 
business experience. 
(d) Business experience was a factor in 
obtaining department head position. 
(e) Was given a higher efficiency rating 
based on business experience . 
( f} Was selected as vocational counselor on 
basis of business experience. 
The majority of teachers were unable to report 
the approximate length of time of business 
experience consider ed desirable by school 
administrators. The mi nority group of teachers 
that did report an opinion on this question 
indica ted that s chool officials regarded a time 
period of from one to five ye ars as a desirable 
amount of business experience . 
5. Of the 120 teacher s included in this study, 118 
teachers, or 98.33 per cent, rep orte d that they 
had not been en co uraged by school officials to 
obtain ac t ua l business expe rience. Two teachers 
indicated tll..at they had been encouraged to cbtain 
business experience but failed to state in wha t 
ways such encouragement had been given. 
6. Of the 120 teachers included in this study, 67 
teachers, or 55.83 per cent , indicated that no 
changes had been made in the busines s curriculum 
of their schools as a result of their business 
experience. Fifty-three teachers , ar 44.17 j)er 
cent, reported that their business experience 
had caused changes to be made in the business 
curriculum of their schools. 
The types of changes most frequently rna de in 
the business curriculum. were: (1} improvement 
within a business subject, and ( 2 } the intro-
duction of a new business subject. The next 
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most frequent types of changes in the school 
curriculum were the elimination of a business 
subject and the establishment of a placement 
bureau. The establishment of a co operative 
work program was the least frequently reported 
type of change in the business curriculum. 
7. The follcwing statements are typical of the 
opinions submitted by the teachers in this 
. study regarding the chief obstacles confronting 
the business teacher in obtaining part-time 
business experience. 
(a) The difficulty of obtaining part-
time business employment due to the 
preference of businessmen for full-
t im.e employees • · 
{b) The laclc of time during the school 
year the t teachers can devote to 
part-time business employment due 
to the teaching load and to extra 
curriculum activities. 
{c) The scarcity of part-time employ-
ment opportunities. 
{d) The lack of desire on the part of 
teachers to acquire part-time 
business e xperience due to the fact 
that school administrators neither 
encourage teachers to obtain such 
experience nor offer inducements in 
the way of salary increments. 
(e) The lack of initiative on the part 
of teachers. 
(f) The unwillingness of teachers to 
accept minor clerical or sales jobs. 
(g) The difficulty of obtaining part-
time employment if teacher is over 
35 years of age. 
Cone lusions 
The following conclusions were drawn from the findings 
of the study: 
Businessmen Group: 
The great majority of businessmen favor the general 
principle that business experience for business teachers 
makes for better teaching. 
Sufficient interest has been shown by businessmen to 
warrant action by business educators to organize joint 
conferences with businessmen to discuss business experience 
opportunities for teachers. 
Business teachers have not been active enough in seeking 
part-time business employment. 
Department stores, manufacturing firms, and insurance 
companies are the chief types of business firms that provide 
part-time employment to teachers. 
Business experience opportunities for teachers in the 
Boston area can be increased if businessmen are stimulated 
to provide such opportunities. 
Teacher Group: 
The great majority of teachers favor initiatory action 
on the part of a Boston teacher-training institution to 
examine the possibility ·of establishing a business-experience 
program for both undergraduate and graduate students. 
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The greater number of teachers Slpport the principle that 
college credit should be given for acceptable business 
experience toward undergraduate and graduate degree require-
ments. 
The great majority of school administrators in the Boston 
area have been unusually $low in granting recognition to 
teachers for their business experience and in encouraging 
teachers to obtain such experience. 
Recomrnendati ons 
The following recommendations are made as a result of the 
findings of this study: 
1. That Boston University, a business teacher-
training institution, take action toward establis.P.ing a 
business-experience program as a part of its business edu-
cation curriculum. 
2. That Boston University organize joint conferences 
of businessmen end educators for the purpose of developing 
a long-range plan of providing business teachers with 
opportunities to obtain actual business experience. 
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.APPEI\l])IX 
APPlllNDIX A 
BosToN UNIVERSITY 
ScHooL oF EoucATION 
84 EXETER STREET 
BOSTON 16, MASSACHUSETTS 
To the Personnel Director: 
March 21. 1949 
Under the direction of Professor Lester I. Sluder of 
Boston University, I am conducting a stu~ of business 
experience opportunities for business teachers. 
As a part of this stud;v", I am making a survey of a 
group of selected businessmen to determine their viewpoints 
regarding actual business experience for high school business 
teachers. Only through a careful analysis of the views of 
businessmen can teachers ascertain their opportunities for 
obtaining business experience. ~'lith such experience teachers 
\"lill be better able to prepare students more realistically 
for positions in business. 
Enclosed is a survey report for use in recording or 
checking your viewpoints~ I should appreciate having you 
contribute data for this study by completing and returning 
the survey report as soon as possible. All replies will be 
kept confidential and the results vrill appear in tabulated 
form only. 
A stamped. self-addressed envelope is attached for 
yottr convenience. 
Very truly yours, 
Enclosures 2 
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-•• .A:PPDDIX :B 
A STUDY OF BUSINESS EXPERIENCE OPPORTUNITIES FOR BUSINESS TEACHERS 
Intiividual Firm Report 
-....---
Busin~ £_~-~-~~ in this study is considered to be 
employment in a business establishment in any type 
of office or sales work. 
Name of Firm: (OptionC1 l), ____ __. ____ ,..._.. ___ __.. ___ ~ 
Address_____ Type of Business __ ~-----
Number of Office Employees_~...,._-Number of Sales Employees __ _ 
Name of Respondent (Optional) __ ~-------------------------------
Position ___________________ ~~--~------~--~----._ ___________ ____ 
1. Do you believe that a high school teacher of business subjects 
should have actual business experience? Yes ___ No ___ 
Comment, if any: _____________ ....,.. ____ ~--~__,.---
2. Does this inquiry represent the first time that the subject of 
business experience for business teachers has come to your 
attention? Yes_No_ 
If not, please list other instance~=~. --------------------
3. Do you believe that your firm would p2.rticip9-te in a joint 
conference of businessmen and business educators to discuss 
business experience opportunities for business teachers? 
Yes_No 
Comment, if any~--------------~--~------------~----~ 
4. In your opinion, what would be the most effective method that a 
teacher-training institution could use to stimulate the interest 
of the businessman in helping the business teacher obtain 
business experience? (Please number in order £f importance) 
_Personal contact of businessmen by college representative. 
~Publicity and support of Business Associations .such as: 
National Office Management Association, Chamber of Commerce} 
and Personnel Directors Club of Boston • 
...__Joint conference of teacher-training institution and 
businessmen. 
Other;------~~----~--~----~~_.--------------~---
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5. To what extent he.ve re (~uests been mr:de by business teachers for 
part-time employment in ,)'our firm? (Plee.se check) 
Many ____ Few ____ None ____ 
6. a. \;)o~.ild ~mur 'fj_r..a 1; 3,·all.;,.- he ; e opportunities for part-time 
c:mp:J.oyment ol' 'ousu1ess teachers in office work or sales 
work? Yes_ No ___ 
b. If so, plea sG check the group or groups in 1<ihich the 
oppor ·~uni tiefl ~vot:~!..d usu a 1 J y be D''ailao Le? 
?osi "!-_,_i ~·::1s ~ f-:q_·uJ.r:.u-ig nc P):-~e ri e;:-.c'3 ? 
Posi L0ns r equiri :,G expuience or special 
trCJining. 
7. Check at what times the part·-time opportunities would usually 
be availabJ..e? 
__ .Afternoons 
~-·Christmas Season 
__ .Saturdays 
_Sununer -----·--·~-------
8. In what specific types of work would the part-time opportunities 
for b'J.sine83 teachers be available? (Please check sex of em-
ployee for types of work) 
-·-
__ ........, 
' 
-
.E'?.&:li2.!! 
Accounting Clerk 
Billing c:erk 
B-:okkeeper 
Bookkeepin.g Machine Operator 
Ceshier 
Credit Clerk 
E6iphone Operator 
General Clerical Worker 
?:.iHng Clerk 
Pc-yroll Clerk 
Retail Salesperson 
Outside Salesperson 
Secretary 
Stenographer 
Typist 
Other: .... ,....... ...._ ________ _ 
9. a. Has your firm ever employed business teachers on a part-time 
basis? Yes No 
----
b. If so, how long have you been employing business teachers? 
Number of Years __________ _ 
c. If so, how would you evaluate the quality of their work? 
Above average_ Average_ Poor_ 
Comment, if any: _______________________________________ __ 
98 
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10. Do you believe that your firm would be better able to provide 
business experience opportunities for the business teacher if 
the' teacher wer e employed on a continuous basis for a full year? 
Yes_ No_ 
11. If employment opportunities are not feasible , would you be 
willing to he.ve a business teacher visit your firm and observe 
business procedures? Yes ___ No ___ 
12. Other than a lack of job opportunity what, in your opinion, 
would be the chief reeson or reasons for your firm not em-
ploying a business teacher on a part-time basis? 
) 
13. a . Does your firm have an in-service training program for 
employees? Yes ___ _ No ___ 
I 
b. If so, do you believe that a business tee. cher could be of 
assistance as an instructor in such a progr cm? 
Yes_ No 
c. Have you ever employed a business teacher as an instructor 
in the in-service tra.ining program for employees? . 
Yes_ No 
14. a . Do you believe that a bm'1 iness t ea cher could be of assist-
ance to your firm in any of the following e.cti vi ties? 
Yes No 
Prepar ation of job analyses. 
Prepar ation of job descriptions. 
Prepar ation of job r equirements. 
Administration of tests to prospective 
and regular employees. Other: ____ ~ ____________ ._ ______ ___ 
b. Have you ever employed a business teacher for such work? 
Yes No 
-
15. Please state briefly your frank op1mon r egarding the value of 
business experience for business t eachers? 
. ~ . . 
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APPENDIX C 
BosToN UNIVERSITY 
SCHOOL OF EDUCATION 
84 EXETER STREET 
BOSTON 16, MASSACHUSETTS 
To the Personnel Director: 
April 26, 1949 
Recently I sent you a letter explaining a survey I am 
making of a group of selected businessmen regarding their 
vie~~oints on business experience for high schoo~ business 
teachers. A survey report was enclosed for your use in 
contributing data for this study. To date I have not 
received your reply. 
I should appreciate having you furnish me with your 
data as it would help to give significance to the results 
of this study. For your convenience I am enclosing another 
survey report and a stamped, self-addressed envelope for 
its return. 
Again I assure you that all replies will be kept con-
fide~tial and the results will appear in tabulated form 
only. 
Very truly yours, 
Enclosures 2 
100 
Dear Fellow Teacher: 
APPENDIX D 
BoSTON UNIVERSITY 
ScHOOL OF EoucATION 
84 EXETER STREET 
BOSTON 16, MASSACHUSETTS 
March 21, 1949 
Under the direction of Professor Lester I. Sluder of 
Boston University, I am conducting a stu~ of business 
experience opportunities for business teachers. 
As a part of this study, I am making a survey of a 
group of selected business teachers to determine the extent 
of their business experience and in what specific w~s this 
experience has been helpful in teaching business subjects. 
Only through a careful analysis of the vaJ.ue of business 
experience for business teachers can educators and school 
administrators decide upon the merit of granting college 
credit or salary increments for such experience~ 
Enclosed is a survey report for use in recording or 
checking your data. I should appreciate having you assist 
me 1n this study by completing and returning the survey 
report as soon as possible. All replies will be kept 
confidential and the results will appear in tabulated form 
only. 
A stamped, self-addressed envelope is attached for 
your convenience. 
Very truly yours, 
Enclosures 2 
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A STUDY OF BUSINESS EXPERIENCE OPPORTUNITIES FOR BUSINESS TEACHERS 
Individual Teacher Report 
Business experience in this study is considered to be 
employment in a business establishment in any type 
of office or s ales work. 
Name: (Optional) __________________________________________ ___ 
School Address 
--------------------------
Total Years of Teaching Experience ____ ~Highest degree held __________ _ 
1. Do you believe that a high school teacher of business subjects 
should have actual business experience? Yes ___ No ___ 
Qualifying statement, if cmy: --------------------------
2. a. Have you had actual business experience in office or s a.les 
work? Yes ___ No ___ 
b o If so, please indicate in space below the approximate length 
of time of your total business experience? 
Years Months _____ Weeks _____ 
3. a. Was the majority of your business experience obtained on a 
part-time basis? Yes_ No_ 
b. If so, please check in space below at what times you secured 
part-time employment? 
__ Afternoons ~ 
__ Christmas Season 
Saturdays 
=Summer 
4. Please check the specific type$ of office and sales occupations 
in which you have gained busin~ss experience? 
5. 
__ Accounting Clerk __ Retail Salesperson 
__ Billing Clerk __ Outside Salesperson 
__ Bookkeeper __ Secretary 
__ Bookkeeping Machine Operator __ Stenographer 
__ cashier Typist 
__ Credit Clerk --Other: ________________ __ 
__ Ediphone Operator 
__ General Clerical Worker 
__ Filing . Clerk 
__ Payroll Clerk 
Check the methods used to secure 
__ College Placement Bureau 
__ Public Employment Office 
Pri va.te Employment Agency 
__ wa.nt Ads 
~Through friends 
__ Through fe~ily connections 
your business experience? 
__ Letter of Application 
__ School Administrator 
__ Personal Visit to Firm 
Other=-------~-----------
-2-
6. Please check the types of firms in which you obtained part-time 
business experience? 
__ Accounting Firms Other 
_Banks 
_Insurance Companies 
_Investment Firms 
__ Loan Companies 
__ Manufacturing Companies 
__ Public Utilities 
__ Retailing Establishments 
7. In your opinion, at what intervals should business experience 
be renewed? (Please ~ 2ll£ ~) 
At the end of: __ One year 
__ Two years ~ 
__ Three years 
__ Four years 
_Five years 
8. Do you believe that it would be worth while for a Boston 
teacher-training institution to explore the possibility of 
establishing a business-experience program for both under-
graduate and graduate students? Yes ___ No ___ 
Comment, if any: _____________________________ ~--~~---
9. Do you believe that a teacher-training institution should grant 
credit for acceptable business experience toward undergraduate 
and graduate degree requirements? Yes ___ No_._ 
Comment, if any: ______________________________________ ___ 
10. a. Have you received recognition by school administrators for 
your business experience? Yes No 
--
b. If so, please state the specific ways in which your business 
experience has been recognized? 
c. Please indicate in the space below the approximate length of 
time of business experience considered desirable by school 
administrators? 
Years _____ Months ___ Weeks _____ Unknown _____ 
ll. a. Have school administrators encouraged you to obtain actual 
business experience? Yes ___ No ___ 
b. If so, in what ways: __________________________________ ___ 
1 0 ~ 
APPENDrL H 
VARIOUS TYPES OF BUSINESS F IRI."VfS TO VV1IICH SURVEY REPORTS v'r.i£RE 
SENT TO TWO HUNDRED BUSI NESS EXE CUrriVES IN ':PHE BOSTON A:REA 
Type of Business 
Accounting Firms 
Adve,rt isir~:g Companies and Agencies 
Air Line Companies 
Banks 
Consumer Cooperatives 
Contracting . Companies 
Departme nt Stores 
Finance Companies 
Hotels 
Insurance Agencies 
Insurance Companies 
Investment Firms 
Laundry Companies 
Law Firms 
Lumber Companies 
Manufacturing Companies: 
Automobile Accessories Mfg. Co. 
Building Materials Mf g . Co• 
Business Machines Mfg. Co. 
Chemical Manufacturing Co. 
Confectionery Mfg. Co. 
Dairy Products Mfg • . Co. 
Drug Manufacturing Company 
Electrical Products Mfg. Co. 
Electronic Products Mfg. Co. 
1!,ood Products Mfg. Co. 
Furniture Manufacturing Company 
Number of 
Survey Re port s 
2 
2 
1 
3 
3 
3 
1 
2 
3 
4 
1 
10 
11 
2 
12 
2 
5 
8 
4 
3 
7 
18 
20 
3 
3 
4 
Type of Business 
Manufacturing Companies: (continued) 
Ink Manufa cturing Company 
Lithograph Manufa cturing Co. 
Metal Products Manufacturing Co. 
Office Equipment Manufacturing Co. 
Optical Products Manufacturing Co .• 
Paper Products Manufacturing Co. 
Petroleum Products Manufacturing Co. 
Pipe and Valve Manufacturing Co. 
Rubber Products Manufacturing Co. 
Soap Manufacturing Company 
Sugar Manufacturing Company 
Surgical Supplies Manufacturing Co. 
Tea Manufacturing Company 
Wire Manufacturing Company 
Mercantile Agencies 
Newspaper Publishing Companies 
Office Equipment Firms 
Public Utilities 
Publishing Companies 
Radio Broadcasting Companies 
Real Estate Companies 
Trucking and Express Companies 
Whol esale Grocery Concerns 
1 
1 
1 
1 
2 
3 
1 
2 
3 
1 
1 
1 
1 
1 
Number of 
Survey Reports 
44 
3 
3 
5 
10 
5 
6 
5 
4 
Total business surveys 
_3_ 
2 _0 0 
,-
APPENDIX: I 
LIST OF HIGH SCHOOLS TO W~ICH Su~VEY REPORTS WERE SENT TO 
TWO HUNDRED BUSINESS TE.ACHERS IN THE BOSTON AREA 
Name of School 
Arlington High School 
Belmont High School 
Beverly High School 
Boston Clerical School 
Boston English High School 
Brighton High School 
Charlestown High School . 
Dorchester Boys' High School 
Dorchester Girls' High School 
East Boston High School 
Girls High School 
High School of Commerce 
Hyde Park High School 
Jamaica Plain High School 
d. E. Burke High School 
Roxbury High School 
Braintree High School 
Brockton High School 
Brookline High School 
Cambridge High School 
Canton High School 
Chelsea High School 
Concord High School 
Danvers High School 
Dedham High School 
Everett High School 
Location 
Arlington 
Belmont 
Beverly 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Boston 
Braintree 
Brockton 
./ 
Brookline 
Cambridge 
Canton 
Chelsea 
Concord 
Danvers 
Dedham 
Everett 
Number of 
Teachers 
4 
4 
3 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
4 
3 
4 
4 
4 
3 
4 
4 
3 
3 
4 
1 0 
Name of School Location 
Framingham High School Framingham 
Gloucester High School Gloucester 
Hingham High School Hingham 
Lexington High School Lexington 
Lynn High School Lynn 
Malden High School Malden 
Marblehead High School Marblehead 
Medford High School Medford 
Melrose High School Melrose 
Milton High School Milton 
Natick High School Natick 
Needham High School Needham 
Newton High School Newton 
Norwood High School Norwood 
Henry o. Peabody School for Girls Norwood 
Peabody High School Peabody 
~uincy High School Quincy 
Rever High School Revere 
Salem High School Salem 
. Saugus High School Saugus 
Somerville High School Somerville 
Stoneham High School Stoneham 
Swampscott High School Swampscott 
Wakefield High School Wakefield 
Number of 
Teachers 
4 
3 
2 
2 
4 
4 
4 
4 
4 
3 
2 
3 
4 
2 
2 
3 
4 
4 
4 
3 
4 
4 
3 
2 
11 
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